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The Importance of Mental Wellness

[1] Today there is a growing awareness that mental well-being
needs to be given as much attention as physical health. Mental
health is critical to overall health and well-being, yet it has often
been neglected. [2] Mental health issues can impact anyone at any
time, regardless of age, gender, or background.

[3] First, mental well-being affects our happiness. When we
have good mental well-being, we can experience positive emotions
such as joy, gratitude, and satisfaction. These emotions can
improve our mood, and make us more resilient to stress and
adversity. [4] Second, mental well-being has a great impact on our
productivity. When we have good mental well-being, we can be
more motivated, creative, and efficient in our work and studies.
We can also cope better with challenges and difficulties.
[5] Third, mental well-being also has a great influence on our
relationships. Mentally healthy people are not only more
empathetic, compassionate, and cooperative with others, but also
communicate better and resolve the conflict more effectively.

[6] Therefore, we should all pay more attention to our mental
well-being and seek help when needed. Mental well-being is as
important as physical health for our overall well-being.
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Listening Comprehension

Section A
Questions 1 to 4 are based on the conversation you have just heard.
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: Hi, Lily, how’s the new apartment?
. It’s okay.
: What? How can it be just okay when last week you were thrilled about the place and kept posting photos of

it online?

: Well, (1)last week when I moved in, the apartment seemed cozy, just the right size for one person. But

now it just seems tiny, shabby and solitary.

: Ah, that’s the problem. You miss your roommates from university, don’t you?
: (2)I'm going to sound like an idiot, because I used to complain to you all the time about how crowded our

dormitory room was, and about all the things they did to irritate me, like watching movies late at night
without headphones, or talking loudly early in the morning. But now I miss them terribly.

: Of course you do. That'’s perfectly normal. (3)When I got my first place I remember thinking I couldn’t

wait to live by myself and get away from my juvenile roommates and all their annoying habits. But then I
began missing them and feeling lonely and thinking that our dormitory was like paradise, even though there
were six of us guys in one small room.

: I thought it was just me who felt like that.
: Look, you lived at home with us, and then you had three roommates, and this is your first time living

alone. So it’s hard. But your first apartment is a milestone in your life, and you should celebrate it. Tell me
about the apartment.

: Actually, it’s not bad. In fact, it’s pretty adorable, now that I have decorated it and it has everything I

need. I have a kitchen to cook in and a bathroom all to myself, and then another room with my bed at one
end, and a sofa, a small table and chairs at the other end.

: (4)That does sound adorable and I can’t wait to see it, and neither can mom and dad.
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1. What was the woman’s first impression of the
apartment?
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2. Why does the woman say she is going to sound
like an idiot?
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3. What do we learn about the man when he left the
dormitory to live on his own?
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4. What does the man say he can’t wait to do?
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Questions 5 to 8 are based on the conversation you have just heard,
W: Welcome to our program Book Talk. Our guest today is Frank Jones, (5)a critic of our education system,
and the author of a new book, How to Reform Our Universities .

: Hello, Susan.

SEL

: Frank, you support radically changing universities in America?
: Yes, (6)I believe that the purpose of higher education is to prepare young people to enter the workforce,
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and that our current system fails to do this. We're allocating too many resources to disciplines that don’t
match the needs of employers.

W: I think your attitude to education is a bit cynical, Frank. Surely the purpose of university is to prepare
young people to participate fully in civic life, rather than just to find well-paid jobs.

M: Susan, many young graduates struggle to find any job, let alone a good one. The job market is grim,
particularly for students who study the arts.

W: I agree that it isn’t easy for young people to find work, but you propose closing down all departments that
aren’t directly related to science and technology. Is that really the solution?

M: You're overstating my point. (7)My argument is that we need to use more of our budget on areas like
science and engineering. To do that, we need to take money from subjects like literature and music.

W: But the arts have value. They’re an important part of our culture. Studying literature or music or sculpture
might not result in a job in that area, (8)but it helps young people to think about the world in a deeper
way, which makes them better citizens and makes for a better society.

M: I agree that the arts are valuable to society, but it’s naive to think that not only the most talented, but all
students should study them at university level. The arts are very competitive, and most graduates will end
up with a great deal of debt, obtaining a degree that has little value on the job market.
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5. What do we learn from the conversation about the
man?
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7. How should the education budget be allocated
according to the man?
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6. What does the man believe is the problem with
the current American system of higher education?
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8. What does the woman say the arts can do?
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Section B
Questions 9 to 11 are based on the passage you have just heard.

(9)Do you ever have the annoying feeling that you don’t have time to really think anymore? You're not
alone. A variety of factors have conspired to rob us of time for reflection about ourselves and our lives. Today,
our preoccupied minds are rarely silent. The average person receives hundreds of texts and voice messages a
day, and holidays for many of us are action-packed weeks, more likely full of family activities than
opportunities for tranquility and contemplation.

(10)Regular reflection, however, underlies all great professionals. It’s a prerequisite for you to recharge
your mental batteries, see things in a new light and tap into your creativity. Almost all of the great advisors that
I have studied have found ways to get away from it all and contemplate their life and work. (11) Some
researchers in the field of creativity, in fact, believe that insight occurs during the reflection and relaxation
that follows a period of intense activity. Schedule time for reflection about your work, or a particular project
you're engaged in. I usually block out half an hour. Don’t answer the phone; push your papers to the side;
sketch; make lists; draw mind maps of ideas that come to you. At the end, write down any emerging ideas.
When you're alone, stop worrying and think. A lot of our down time is spent worrying about troublesome things
in our lives or fantasizing about how we’d like our lives to be. Revisit things during moments of relaxation,
after a period of intense work. This is when we are the most creative.

ERIFMR

9. What do we learn about the feeling that one
doesn’t have time to think anymore?
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HAEERN A, 11. What do some researchers believe is conducive to

10. What trait do all great professionals share? creative ideas?
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Questions 12 to 15 are based on the passage you have just heard.

(12)Even before Colorado was a state, it had post offices. The first opened in 1859 in a settlement founded
by migrants searching for gold. Life could be unpredictable at West—gold failed to appear, drought ruined
farmers and settlers clashed with Native Americans. On the settlement’s location, now stands a sprawling
university campus. Amid all the changes, one feature remained constant—the postal service. The maps tracing
America’s westward expansion are telling. In 1864, there were few postal branches on land controlled by Native
Americans, which still accounted for most of the West. Over the next 25 years, post offices grew quickly.
Colonization of the West could be regarded as a result of big government rather than pioneers. (13)As federal
subsidies and land grants tempted people into the deserts and plains, the post kept them connected. (14)In the
mid-19th century, the post office department was far from a centralized bureaucracy. To keep up with
migration patterns, postal services were added to existing businesses. The federal government commissioned
private wagons to carry the mail. Short-term contracts were granted to local businessmen to act as postmasters.
These partnerships enabled the mail to quickly follow migrants, helping knit together remote parts of the
country.

(15)Mr. Blevins, a digital historian, wrote a book on the history of the US postal service, he used data
science to analyze historical trends. Most strikingly, he built an accompanying website, complete with
interactive maps. They show readers how, within a generation, the postal service helped colonize a continent.
These online interactive maps illustrate the formative power of snail mail.
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Section C
Questions 16 to 18 are based on the recording you have just heard,

In last week’s lecture, we discussed reasons why people forget things. This week, we will discuss a
surprising reason why we might remember some things—anxiety.

Think about something as simple as buying a coffee. That may not seem like an experience that would
make a deep impression on your memory, but anxiety could change that. In fact, (16)a new study suggests that
people with higher anxiety levels might remember certain information better than people with lower anxiety
levels. That’s because higher levels of anxiety may make people more susceptible to negative feelings, putting
them in a more negative state of mind. That in turn may make them able to better remember some events.

Let’s take a closer look at that new study now. (17)In this study, the researchers started by giving 80
undergraduate students an anxiety test. The test measured the participants’ anxiety levels over the preceding
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two weeks. Then, to test memory, the participants were shown a series of neutral words, one at a time. Some
of the words were printed on to photos of negative scenes, meaning images that could affect their emotions
negatively, such as a photo of a car accident or a cemetery. The rest of the words were printed on to photos of
neutral scenes, such as a photo of a lake or trees. Neutral words included words like “table” or “desk” that
don’t elicit emotion. Later, the participants were asked to think back to the words they were shown earlier,
which caused them to reenter either a negative or a neutral mindset. The participants were then presented with
another set of neutral words, and their memory of these new words was tested. The researchers found that the
new words presented to people in a negative mindset were better remembered by people with higher levels of
anxiety than those with lower levels of anxiety. In other words, when highly anxious individuals took in
otherwise emotionally neutral information that was presented to them, it became colored by their negative
mindset, making them remember the information better. But these same effects were not seen in people with
low levels of anxiety. (18)Previous studies have found that extreme levels of anxiety, such as those experienced
by people diagnosed with an anxiety disorder, can be quite detrimental to memory and cognitive performance.
But the highly anxious people in this study represent individuals who are managing their anxiety and for whom
anxiety is not a serious problem.
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Questions 19 to 21 are based on the recording you have just heard,

Over the past 20 years, the internet has gradually become a dominant feature of our lives. It has changed
how we communicate with each other, and it has definitely transformed the way we do business with each
other. Marketing has also changed in a number of ways. For instance, in the past consumers had to call a phone
number and patiently wait on hold, in order to get the information they wanted. (19)Today, they want the
information immediately. They’ll go to the company’s social media page and post comments and questions,
expecting to receive an immediate response. If they don’t get their questions answered soon, they’ll move on to
another company that will answer them quickly.

Marketing departments today need to follow technological development. For example, this year’s
smartphone is smarter than last year’s; self-driving cars are now on the road. Marketers have to do research on
which technologies are coming into being. Otherwise they risk being left behind in the virtual dust. Marketing
has also changed due to the importance of video. People don’t just want to read text; they want to watch things
happening. Companies now have to explore how they can use video on a consistent basis to share information
about their businesses. Fortunately, it’s extremely easy to shoot something these days. All you need is a
smartphone. But what’s the result of all this? Shorter attention spans. We are the same people that we were 20
years ago. Not only have we grown accustomed to getting the information we want instantaneously, our
attention spans are much shorter. If something doesn’t capture our attention within a few seconds, we’re on to
the next piece of content. (20)Marketers need to figure out ways to speak directly to the customer’s emotions
and they need to figure out how to do that as quickly as possible. Once people are emotionally engaged, they’ll
stick with you.

If marketing has changed this much in the past 20 years, imagine what the next 20 years will bring. In a
recent survey, only 9% of marketers could say with confidence that their marketing efforts were actually
working. Their confidence is being shaken, because the rules of the game change every year. (21)That’s why
it’s important for marketers to pay attention to the latest technological developments and consider collaborating
with technological innovators. That way, they’ll be moving at the same pace as the tech industry.
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19. What does the speaker say about today’s consumers? X—ml. R, ERERG| HRZFHEESN
D) [HEHT) 45 PHARE. PHEE G B T M 2% MEEESMAIAERTE. BERN O,
. NMER T RSB BS54 ek 21. What does the speaker suggest marketers do to
TR ERER . EHFANAD PR T NS meet future challenges?
HE A TR RRAGELE. HEERAND). B) [HE#TY 40 HEWTRE ., S & RGBT R kr
20. How do marketers capture consumers’ attention ), fih 2 S B N BN AR Y R, B S dE 3k 4 )
as quickly as possible? WEFEMETL, BEHARX B S BEHEHHEL
O [ WH P, JHEERD, RITWERS EESDE. 25 HEEERD PR, XS
FroE e (H) 28 58, ISR A RBZE LB 5 | R AT Y WMARXEROBEARE R RSB RBBHA
EESBMNMESER T —-RAE. R#EEDQO REFREEMFEE. XPEbIImRESSERTL
R, BEHARTERINERESHRE Rt FrkIfat . WRURBE, B A B TR X R 3k A9 Pk AR
Xt i e g ik, M BB ERRFEREE M TR EEARNFRRE. HEERENB).

Questions 22 to 25 are based on the recording you have just heard.

(22) You might be surprised to learn that the benefits of friendships extend beyond people’s social life and
into their work, which is interesting when considering the extent to which people sacrifice friendships, or at
least the time they spend with friends, because of the extended hours they're devoting to work. Just last week,
I was remarking to a colleague that I'm content with only one social engagement per week. But according to
recent research, that’s evidently not enough.

(23)In an initial study of more than 700 respondents, scholars from an American university analyzed the
impact that friends, as opposed to family, have on self-esteem and well-being. Friends came out substantially
on top. That’s because to be someone’s mate is a voluntary act, unlike family who people rarely get to choose.
The researchers found that when people choose to cultivate and maintain supportive friendships with an
individual, it means that the person is valued and worthy of their limited time. Such sentiments of value and
worthiness boost our self-esteem.

The second study comprised more than 300 participants. It proved that the better we feel about ourselves,
the more likely we’ll perform our job confidently and competently. (24) This follow-up study found that non-
work friends even improve people’s job satisfaction. They have as much of an impact on how much they love
their jobs as do the friends they have at work, despite not actually being at our place of work. These types of
friends tend to be our preferred outlet for venting about work-related matters. This is an avenue that may not
be available at the office.

So even though friendships can be easy to neglect when confronted by pressures at work, or even pressures
at home, neglecting our friends can turn out to be harmful and counterproductive. That’s why, when determining
how to create a better work-life balance, we need to consider not only how to balance work and family
demands, but also how to cultivate and sustain supportive friendships. (25)1It’s for this reason that managers
should never discriminate when it comes to requests from employees for flexible work arrangements. It’s
irrelevant whether their need for a desired schedule is due to, say, parenting responsibilities, or a craving to
hang out with the best mate. What matters is the opportunity to engage in a nourishing activity outside of work.
That will definitely have a follow-on effect at work.
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25. What does the speaker suggest managers do? M, EEMRNE THEZIMNIA RGNS,
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Part [ Reading Comprehension

Section A

(S ESRIRY A 3GE A 2018 4F 10 A 4 H RIBAE Live Science (¢4 1% 12#)) 446 i —38 4 }“Is Your Dog Super
Smart? No, LOL” ((fReY ¥ @ HEHANG 7 ma g, IHAEanstk ) #9 3CFE .

) I
s O 1 BB R ROE I T X FRORR RS, R |
"9 seRm, ,
EXEBNATRHNE | | :ﬂ:ﬁiﬁ:ﬁlﬁliﬁllﬁﬁlﬁﬁﬁiZﬁiﬁﬁlﬁﬁlﬁﬁiﬁ:ﬁﬁiﬁi:ﬂiﬁilﬁZiﬁiZﬁiﬁﬁlﬁﬁlﬁiﬁiﬁﬁlﬁ:iiﬁf
MHFRBANBRNE | | ) mgiomaa 300 2 TIRERA L, LA BEATSEATIA
48, XTHUORHR |--0) 5k i
TR S MR %A B i U ;
HER, = __________________________________________________________________________
- ©f 3 BB RFA TR e A AT IT AL 5
A7)

£ iA: F) domain CHIR. 3% zhAY) sk, JiWE; 1) pledge {Ril ., #5 . 29; O) volume fit, #i; L8, Ak
B i8: A affirmed W7 ,1E35; D) differentiate X4+, X 5, $5; H) outperformed Ji it , B3 L -+ #F;
D) overstated K, %5, HitHE; 1) pledge K% 4E{#IE; M) prove iEBH,IE3C; N) surpass i,

i3u]
B B) distinct #ARFE, A XA ; G) formidable £ AW A, S AWHER; L) prospective 75 HifY, 0]
femy
Bl i7: B) approximately KH#, K%; C) completely 5g4x#l, #JiKi ; K) previously JGRTHE
ERER
26. (%K) shinlBebria. “HRITTIE” B IR A BLAE , FT LLHE I 25 4% B e &b
N [ ZE AT 25 8% 0 2 Bh 30 6 /9 5 2 45 does A RE BR E R R R %, A eSS EAE R
not, %% #% J& /& — 1~ 4 1 &5 ¥ other intelligent Xf b, B K) previously“ 6T HE” 445 447 %, #Ch
animals, /& TE15 , 6 25 R Ak k0> ) S A< ) B ER.
Bhia) , il EshiE A 3hiE 5 , B b XY shid. 28. [# K] #iAPhri.
GEXHE]) ST —aORAWFREENEI.EF | 0 [OEEXER] SHIEEZY3hE warrant 52 i@ id)
MBI A XY BRI A R KB P, 5 the, F R/ 2 8 ¥ 09 218 41 2 46 5 R R T
FRALFN A, 6 A 5 B 5 B, & R T FE A JB #9415 of , Bt 4 Dy 25 g b S — 4~ 1], 5 the
but 58— , TR 5 SCH B R, their 18 0 of — k2 4& 1 5 11 A9 42 i8] work, fE warrant f
RATSCHR BIAY dogs, AT Lk B R UL 2 A998 H A Eif.
TR 6 HAh 3h 8, ST o 9 3hia B HA N) & I8 25 46 BT e ) % topic $8 i 2 BT — ) 48
surpass“# i, S " AR BOVE R . B i 50 A1, 25 K6 U 19 work J2 X AT — A4 2 A9
27. (%K) BRI BT, research Y [814E, il — 41 H a significant body 3%
K) [iEEHle] 3524 i7es) , J2—/ N though 5| ﬁﬂﬁﬁﬁ?ﬁflﬂgs [ st 23 s b o B R e K IR Y
TR RIE ] ) RS 2 B ANia] , ) B4 4% 1) 16301, A O) volume® ik, #i”
FEN AT B9 R R » T LA 4] T 25 4 Ak 7 i R — A~ R ﬂ““ﬁlﬁ the volume of J& [ & 518, TR “eeen
&R Rl (E XM IEERS e ", SOV ER,
(& X HIBT) & though AT A1, A ATEERI NI S F | 29. [ K] shialBbris,
AERE EFRRES, NMRBIESHE KBIR | M LGEEHE] SHRFELE—1shidAE RS HE
B T M A AGE S, Hoh A has examined 15 8 designed () H #AR 5, B 1 25 % b 2 O — 4> 3h11d)
B EMOE T, SHE M T PEHED new study JFIE .

o7 oo, 315 W



30.

A)

31.

G

32.

D)

GE X FIET )] TR PR L9 & iR L SR TTEAL R LR E R, A
B 89, 5 B EEBAA 56, 2548 I T e ) B R — It D) differentiate” K 53" fMF A B, lCHER.,
48 MBS B A 2 S ai i s ) 9 Sk i, v | 33, (B R) IEA AP
DL 25 A% B R B L 5 study A0, HAE “TFR E) [EZEFIE] 200240 of, HEERSKIEN
L2 &, WK & shiE mIE, M) prove“iE 8, iF human voices, B %1 Z5 # &b 57 K & 25 17, & ¥
LHAARE N EER. human voices,
(& K] shin P 3 S R0 256 i A A 4R 30 A J0E 3 A Wb #h 31
[iE & 0] Z# AR 4] F 18 these comparisons, YIRBEIC TR LA - 75 5, AR W PR AT S A BR
ZH8 )5 & that 5| F M5 4], 7T 50123 8 b 2 AWFEEREAHER, Hit B) distinet“#R A
TR E A . FIE"FEARE BONER.
EXHIET] AT AR S Lea MEFEXBIR | 34. [FR] BIEABHA,
MTREEEA S, SHFEAELETXER | O [EXAEY 28 I3EE0 T 3064815 agree with
B AR B BE X — 250 2 A i 56 R , AR B A AT R fa] , AT LLHERT S kAL R %R — A BIA,
R IE & 7E R B 9T % B AL SIE BR ) AR B A Hii agree,
BRI, 3 S BIF 5E B9 bE e th 2 BB IE BA M FR B B X — T SCHIBT Y 25 6 FrfE AL 72 BH A9 & ot BIF 5% 3 i
LR, A) affirmed“IEL"HS MR HOVER. TEFH R ERK AR BRE, SKE—aFriF
[ R) B4 P . B« P RAR BB e H AR BT 9 A R B F T i
EZ A8 2 TE AR B but 5| 88984 A T e ST, B HG T L 3 £ %o S B A
4], JoH E1H 2 their intelligence, IBiEM T RA FHATELINFE, E ik C) completely“5g 4 b " #F &
RENAIB T B L5 is not, B2 # B fE4b R 3 AR HONER.
& BRI S AR, R YE “as. . .as. .. "X — | 35. (K] shiaPetri.
HE BRI T HE— 5 W i S A R T A D DEEAE]Y 2846 T believes 3] H #1938 M 4]
(& S HIHR] 256 BT e b A O TE 25 1 3 i e — d, % M4 B9 £ 38 5 the authors of the new
SO 5T AT X 50 B9 B 1 A4 Kk, #R AT ST X study, 3% & K idea, B 1t 23 #5 A 7 S DA ) B9 1 5
BRI A BT AR B AR RN TIEM A Bhid).,
ZHH , 7] WL SRS E A M JE R B B, Bl & [iE 38T S48 FT7E ) as 5| 35 FEHRIEMN
¥2517, R4 G) formidable“4 A\ (81745441 AIRRE]L FLE B « TR AN A A9 X — 4
B R T A AR R R B A . R — N, B A TR AT AT ST B9 3Ty, h
[ K] shia BT i, AL FLER - TREFAR AR X BB A
GE &R 4T e H to 5| S8 3hiE A e X HRET XM AT R OEENTHE
ZEHy, h and T] 502 #E 4k B7] 5 recognize I3, KTX—WE, D overstated“Z K" £F54) B, i
i —A~ BRI . IEE.
& SCHIBTY 25 46 AT e A 4R 30 Fat s a5 IR A

SEFEL

.

PREF MBI A T X T4 998 J1 #9— SEWF5T , HOR X LT 5 -5 61 AR 5 3 9y 3k i ¥ B0 9 i
FrTxbEe, BEFEE N2 BN, 468 7 B (0 £ A sh ) TR W 0 LA B R X oh  J RS 5 e (LR ZE L
AR —ABERE RS b R R B L AR AR h3h Y. BARGME S KRREN TH
AR AE S  (ELR TR OV 1191 B R B S & 1 TR0 B i i) K P TE R A 3L EL (Y

RIS B —EE BE2F - U0 REVIEE LIPRARA SBTIE B OME R A A SR, A
SEBRABE SRS . FEM—AFEZEEE T 300 2T RN TR, X LT RS R
SHRLE X HABS YR BF R G RSEATI . BRIEE IR R AR A RFER s 21T T BR3¢
HE o 3XSEXT HUESE , f AR HEBA 9 , (B E AT J KB — B 5 NN AR RN

SR AR 5T BIXT R TCE SE R . LA, BRSEEATIR o AMTTRBR0E % A fi B 68 20 3 X 43
ABEFE , (BRBTIEE TR BT R = W Fh sh Py e i 10 38 2 A MR A RO 3 , B LAZE X J5 T
BT WE BT B . SR, AR FTA MR E M 2N RN L. REHRELE
B« PRI R MR SR T SR RA LKL T "X — WA B T A A X — 4
BRI, KT 6 B I AR RE 7T ABF ST a3 Tr .
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Section B

(38 3RiRY A3k H 2018 4EFI4E Natural Health News ( [ $R{HEST M) - — 35718 %“The Lifesaving Power
of Gratitude (or, Why You Should Write That Thank You Note)” (( /& & 2 .09 84 S ik (&, I A2 4R %

GRS DAY,

[&HERE]

-Q A) BS | FARERIE, SRR AMEARMAREAEL. :
: B)*—H) BLAHTHRE ( SHUAIIC ) wmazmmgwx i

*)Zlﬂﬂfi&?éﬂh‘]'ﬂ?ﬂﬂ s
Z LA BB IEI AR AR .Tﬁ?ﬁf f??"if?‘_‘i ?‘fﬁ?‘_"ﬁﬁf ________________________________________
o
HSA . 3t43HFT 23S L. 0 E}gil;gr‘:ﬁ#ﬁiﬁﬂ EREMAR BB 21, #ﬁﬁ#ﬁ*ﬁﬁﬁﬁﬁﬁ%
L FHOT IR, ) R e e TTr  U —— -
- o Jy—L) B S0 a0 O PR A — 2 B j
,_.,' M) B SCHEBIY B M S S DR B A S, IR |
lﬁaL. R Z O H 24t ;

ERER

36. [EAr) 8+ Y focus on E {7 B 3L & C) B gk underestimated X} W Jii 3 7 9 consistently
) = 1 underestimated, 8 F & ) positive & %t i 3¢ 7

O D[] R R E, OBRE—aiEl, €8T surprised and happy R9%R , BT i effect X7
A G PR AR R A A & B T ik JFSCH A impact, R A) .

B4 LRGN T A, e a, | 39. [EALY & T 449 uncomfortable ERIF] D) B4
TR 5 A4 B[R] SR, BT P Y good Xt —H],

RLJFESCHR ) helpful, BT H A9 be grateful SRR | D D7) B CERE, DBEMAEN, E/0T
i) express gratitude, 8T 9 what makes us FBATREFHATE . BT HHY good deeds &3 Jit
sad and resentful JZX} i3 7 those that incline us 3 acts of kindness B[] & , BT 4 4 make
toward resentment and lamentation f% &) 3 % 3R, people feel uncomfortable J& X Jii 3 # foster
HWERN O, discomfort f[R] SLF% AR, lEER R D.

37. ALY h BT beneficial impacts of gratitude, | 40. [XEAL) 1 8T F ) express gratitude, benefit I
extend Fl community E{F] GBS, HA), moral EALECH P B —EMW4].,

G) [RSR) 4075 B9y, EfaRE, AMMEFAERY | P UEHR] 49808, P BEMaRsl, mi AR
Z R X ENE S, iR B A s E ] 1R 2 1 B 6 4R A\ B O R 0 R BE L BRI
fEe#t—29 K. HE R AN W, OERB A AOEEAR th 220k , HE T4 H 5 25 4 26 A (AR
N2 BB A 5 Ok T 2 A4 38 8, W X R U HEMBE ER, AT REREME T Ay, BT
BB ELTHNZEEMME 44 L —BiRT f) express gratitude Xt i Jit 3C H 9 expressing
) R BB 45 1N N R ) 2 Ak T a0 Ja BB A 2 Ak T A gratitude, [ii & 1 £ benefit in moral terms &%}
PMAERBBIIMHEE B EEZ M4, 8T A BUE = IUAE B S BRI P,
X G) B A5 B MIE NS UER N G, 41. [RB4r) /8T 9 basketball coach Fl generous

38. [FEfr) M & F 1 #9 the participants 1 recent acts SEfL ] K) B — A s =4,
study sE {3 3L A BB 4], K) (4] A5 A998, K) B —a4R 8 — A7 R

A) [HR) R AR, A) B E a3, Bl i — e R R R D, THE /B =443,

WK E RS S H B NS —HBME, AR5 B
WEASHZARMTMEN—mES5&E1—H
WA TXFE W, BT P K repeatedly

il 49 58 — SR R L B 7 BE A0 O R IEAT R, TO R
AR IR 13 Bl R A Zh LA B, BT
advocated performing generous acts X i i 3C
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fY promote purely generous acts, & T 1 f the healthiest and most nourishing #9 [f] ¥ % & ,
without expecting anything in return J&Jf 3 # as HMERAM),
opposed to those performed with an expectation | 44. [E] diT - principles il research 5 {ii
of reward R Uik, UE RN K) . 3 BB 4],
42. [RBEr) BT Y evidence il count our blessings | B) [i§#7] [F %A%, B) BeSE — 4R 3], B AR XM
EMLEE D) B —A). KT I8 BB AR 9 A 6 B » 1EL L BT i I B D A
D) [¥E#) B R, D) BiEfisds i, Mkl % FEdnt . A1 fn b i e R R e BT 9T ) J
FIUESE R B, P BE SRR ATT T LA SR i A {2 o 5 HAGBFIR A IR 257 . T 149 nothing new at
IMERERM BEIRZ —. 8T 4 # more and all J&EX} 3L relatively new il are anything but
more /53 % mounting # 7] X F ik, BT iy Pk {E BRI R, BUEE N B).
makes us mentally and physically healthier j&Ji 45. [EB4r) 8T+ A9 gratitude F1 connected & fif
% promote mental and physical health f#[F] X P E HDEE 4],
FZE,MEEAD), H) U] R RS, HDESEN A, RE WA
43. [EAL) 8T #) of all states of mind 5 {7 F| 3L BFmiRSMmANKR. BT HH is likely to
T M) B 5 — A A 4. enhance %f B JfL3C 1Y tends to strengthen, i F
M) [E4r) [ A8, M ESEMAE H, ZErE 1 #1f one’s sense of being connected with other
LER, BRERBEE. BEFN., TP people /& /L 3L f a sense of connection with
feeling grateful %t/ 7 3C 4 #Y gratitude, &+ H others f[F Xk, BOER K H).
f] the most healthy and beneficial Wll| J& X J5& 3C A
SEFEX
BRZONBENR

A BB RBERIEF AW EMA . COBEN—MHRERSEHBMAE —HEEE. ARG

Bl s A\ 2 2 A FIE

M2 5FN]— EARERAS TR, 55— DB s eAl T 5 ki

fEXH R 2 4L . BFFEA R R, 7E = A f I (8] B, 4 FA) 55 = Uil £ 30 v LA 82 o A % 6 8 B, 48

AR HFWRINARAE AYAER .

B) (44) BRI IIOC T B8 (¥ B S AR X B (T B i SRR A At . 7 ED SR 224 K2 M BOR 47 2¢

PR E, REZFAENTIEERES /R - HEITBEA 300 4857 £ ACEEIMNERIT ) XA 4538 % gk
B—AFHTGE HARE AN, AR A — ABURFFE— TR R B L, BA B 8 A0 28 R ek Y
g AR BT R, EAbIF B B L SR, TR T — ot 57 244 MR 4 2, A
T UEAE R ME — 3247 DL R BB TR P e U P A Y

O WARB IR H I MR b el K /ANUE 2 — B0 AR A ST Fa 22 ft 8 TAT » 7 4> KA — B 1 3 B ok 0
WY o XA AR B B 2 M R AR R FE Y — N ). (36) i it b , 3 R ATT K B WA de i, %
ETAEEPRATT LREBHZ TR L TR A RRMEGHFEEEE.

D) 3R AT R S P AE IR M 4 L, OISR TR A SE IR W R BE AV 21 4y F0 L AN 45 B 33T, 34D
HESEIEMERE. HE, YERNEETERBRBNHFH L, ERNZRBSERNOETE PR
. BARBA NLVERL IR R B A BRI, (42) (EBR S 2 MIEHE R, lIBER R RAIT LU

Fr Y Rt B Ol A R I 2 —

E) KMLDE, BREZ OEMF EFZEEP&ZHES. fln, — & R 2R AR R4
— PR S22 M BB 2Z 0, TT— R B RN BB —Fh BB, R — MR B

YR

F) BoLfPHEDIEIES T X &H EMFER. QOSWHTBRBEI M, A & M35k 6 fib A
FRBHZ N B R B AR R, SRR ARE R B2 . T B A9 26 A T A (U 0 B

LANEAR A, BT AT AR T Y
JRANZHA » B it sh e /> A i 2o

G) X FREB AR A X b, ARG & HoP — R FR B = SR il A\ 4k S2 ki i
2ozl , TR ZE A PR R P Ba) RYEDERR . RIRE. DA B N A TTREZ LA A 5 i 32650 T LA [l
fit. GO SCEM, A AMEAF BB O 3k AT B o — A A B S 48 4R A0+ X B N &

AR BRR B Z R M AB T A C AR RALTRAY

. BEMXFHASEREETRSE S K, B, 4752 NERXA S BT — U188 i

A, M2 —Fh SR IR R T AH N 5 AR . A AZ BB LA 248
HEL, BEEZMHEMRHAZK A BRI R ELHERE.
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H) (45) BB hAB TR SMAMBER. SAMTEEM— LR BN W6 e, APRCR 8
LIRSS, AR U SREER MM R, AR5 RIE Lo, b 1A 7T fE
EFEE 25 A FEAL , TR B BAT AP RIEZ L.

D (394, BB HWATRSBORE. Hln, R AMIER B C A EE P INHE BXTRF, 30E 5
BEOE A ERLHA O EHL, BB A TR, FIRE, 8523 BT R 4 f i,
b 8 N MRE LR AT EZMEMER. RASANHE BB 2B EBUR, &
WA R . BB 55— ARl N AR AR R . A AT B K 22 P B i AT o —
Fhigft , A RRXH T R — R , W A A ARIRGE S L5 .

D) ALY SR AT A SRR 0 A O I AT AR AT DUR A . A — T 07 35 s 0T 6 e (6] [B1 48— fr
AR RN 85 — BRI, SR A X AR . 7 B R ESOP A by — &5
¥, b AnEZ At AR R A B 60 BB, 23 0 B B S ARAT . BR T IR B, AT LAk
AT 2 Rl 2, TR RAR LS £ MO #E B AR R A B R MAAR AT L, A 28 A A 25 A
AR, TR AR 1A A B A RS . B AR AR O P R R 1 R T
SRR BT EAMBERZ M RAE 2P R B & E M T m T e B A

K) (41-1) KT R B R IEAUR , KA BRI S 290 - (159 (o) fth RO PR G AN-F A 4R HH P AR L. S,
{3t : “BRAEAR N — AR T BHRARE AT 4, BN — KA TTRER SR .” (41-2) (A B X
VAR T PRE Al ) A T O , 1T A 2R LU BRA8 EIHO shPLE 28 . W, flile - “ B KA BAR
IES T

L) —SEMEgix kA B ¥ AEBNBRFEZ . S, S Rm N EESRR BRI L
B T BEE AT AR TR B . A AN AR RAABR, LhInFe S A&, HAA KK
FERRIFAE, a0 A FETANGS R , o T LU XA B BT R R BR .

M) YRS BT « SER R BB I8 U5 1 69 B H A, BUL T BE4E R A &
PRegMEE M. R, Mt R B T RTINS RN B, D) EMA LSS, BERE
TR fE B TR A IR e B — R I AR DGEE T AC AL BFR TABARER.

Section C

Passage One
[CESIR) 4 30k § 2021 4F T & 7E techxplore. com | i — R AR A “Al Is Killing Choice and Chance—
Changing What It Means to Be Human” ({ A\ T % BE7E{H KBS, A8 A0 SN B3,

[EiatEHE]
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[ fii frsan:r:a'eﬁm] ........................................................................
didutisl -e 85 5—8 B Bk S A T B |
-o 4o BTN A M A KT AR AR, 00
ERIEM
46. [EAr) BT # deeper implications & {7 2% frIxF R HBES b A9 £2 58, X B #R & implication (B
—BE—A], i) ,fH3E9E deeper implication, B I HEER A) 3 ;

D)

st HEEHINTE. SCRSE B — i AR
AT A ke AT % L% AR F sl
Fr R B EEA HARE RE R85 X, it
TRRE S XN BFEREA R K. ETk—
Al B B\ T AR ok R 2 3 B i A\ KT, I R
H PR« 53X 2 o] 308 AR W7 X5 D)
“BEIEEEMAR"E R, #UE R R D).

et $51 26 —BUss — A 3 T il iRl A

X F)] killer robots(HLEF AR F) HEEBIE
HER T AL 877 §ER m , 1 - 5 A 38 8%
human operator( A 26 4E 5 ) 8 Sk 5%, F 4
5/ killer robots A BIPLAF AXTBRAE 5 0915 ,
X R T M, Bt HERR BT ScHhAE B iR
Ja—ARE] AL [R5 A EENEEAOEXR,
JLHRE AR EES LA HIE . moral judgements
GEFE R 7)) 76 30 B9 W A B 38 B, {H 3% 5k 2 3
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47.

A)

48.

A)

altering (B ) 3 78 by, 33 J T Xof D SC 78 S8 iy iy
i R e HEBR ©)39

[=E{r) i B F + #Y algorithmic prescription
replacing human judgment 5& {37 255 PU B8 — 4]
RT3 5Can1id. BB —mrh i Bl f i
QU , B0 TE 7 PR A 26 ) 4 T, BRI ke, A L
S I3 e 4 % I 5 B K BT Ol A KA AL
£, A) IE R 3CH A AR R R R, SO Y
develop practical judgment 5 3£ Wi A) & Y
cultivate the ability to make practical judgments
BER—BOHEERN AT, 208 A HE SR i E
L) B 56, AL people JF K who 5|5 #Y
JE5E 18 M A1) 484 people, no longer will J545 8% T
have the chance to develop practical judgment,
B T XA AR A AT .

(B 58] & 1) b i BLA these are areas £ 19 & AT
—4) 4R B 9 T A b 2B OC T Ji | A R NNt
MRS, A RS MEE—a P
workplace, T HEZEBUCALKH NG, LB H 2
BA L RE T 5 AN 4 B AR KR SE T
WEBH I A S S FEAE IR B IS SO BARAT
HCHERR: s 55 00 BE S — A 4 th, EE TAE S BT, 28 H
WP ERHE B BE AR, T 3CHE HH, AL B Hi 3L
FTAEEIBPEMRES, XBEARAERML
L AE TR PR SE o MR 0T B K, R4 A 285 5T Mok
SERIBUR A D AL B9 B BRI 3F T . (Bt HERR
P Ji WP~ A el A R T, T BRAE AT | 223
REGH, il AT, MHE LB IIATZR /1
R JE P s A b o, OHEBR DOTI.

[E4r] i/ T 9 #9 recommendation engines LA
& consumption of culture 5 {3 55 LBt —4.
i) FIcan i, BB — R, 7
AATR SCAGTE 2% v, 255 | 5 AR A iR ol 5 58 A9
e, TR 2 B 32 35 - 98 R R B b vk 20 32 AR
o3 HEFET S R N ek R 5 Y h A, SR
f) increasing application of recommendation
engines 15 SUH[R] , i #ERE 5 | 9 2L (A flc ity 47 it 12
may serve to constrain choice and minimize luck
(AT AB 2 R i 326 45 I 0 K PR JE b ol > 32 U 40) »
HEFES | PR T kB, MR R ESARAR
HBEFE, 7] R Y constrain X R EEI A) Y
limited, FIEE S0 AT,

B 68 SCrP R B HEFE S | B ] B2 Ji KR FE sk >

BEFX

49.

o

50.

B)

B SRS, AR B Y better luck, B) T 5 3¢
BB, SRR S BRI RSB
W HERE T . Af112H T #93%$E (choice) , il A&
FESRVA O enjoy(FE32) , O i & T fiy et &,
HACHERR ; 55 LB SS A0 4 3 5 o B e e A X R
A FNEFEFAPLAR O BRBUE A Dok, ik A2
SREHRSILFMALE OW, D) WHSFCERA
¥ OHERR .

[ELL) th 8T A9 larger parts of our daily life
#1 machine learning algorithms improve §g {if 3
BLBRE—A),

O] Fc4n v, BB —aRaLesEs
BAeSGE, BN RBAERETEZ A58
L FEXFMEOL T » H WA 1% 9 K &84T AR 18 52
L, X5 CWMik XAHR, &064a P
utterly predictable IEF X} B %3 4 ) completely
anticipated, E &R R O,

et ) 5L BUAS /AR B H % 2 p A B m sk
it A ZE T 149 larger parts of our daily
life, A) T J& T iy e 852 , BCHEBR 5 3¢ 36 F past
experience 7ESS N BUP A H K, 48 X R 2k 1F
EEFAMNSEEZMREGHETRE TAREE
(repeat) i R #4250 , i HaXt 5 A1 4 H %
He 16 B ZAEAL TG %, BCHEBR B) 1 ; 45 L B oS — 4 i
(9 & T ( predictions) £x8R Sl w0 , i A B E T
Y larger parts of our daily life < ¥ &4+, D)
T [ T A e M A B .

(4] th 8+ aY Al-mediated world 58 {7 3] 4%
E—E.

ORS4T ) RIS . S —BUE ARl 9
AR5 MRk Bk A W, B H B UA TR
AR RINSBRBA AT T, LR
BART EZAT W, Br LAXAERA AT
RS RMNMBERARAS, HER N
B)Xi,

GEt5E) e — B — IR N KIEfE sk i — 1l
% )75 74 (something important) , {H 5 19 & 7 7]
M4 , i A 2 being intelligent, B HEBE A) T
CPRBIA AT PR AT A 2 A9 A —
w4y (part) , RE—#4, AR BALEAE TA
AT R A B B 2 T, Rk HEER O ;3
YR B A IETE R AT T, I KR B i
FITAKHART] T A 5] LA ol . D) 91 R F
o BEHEWT , SCHERR .

.

PHEMRARIHAK B OB FHET R, PEQHREST A, By fIf A Laiikessl [ c

APREE. filin, A THAEEEBEAL,

(46) BAR A T8 XA A FIXHLEE AR F BB R L0 8, HERE R ERE R &

"

X BN TR AR it B ma A\ AR, 5X 2 I a] AR A\ S A T SR 51 16 R A 0 e — S A A8

H R AIRE 77, IR BAT RS SR HI T .
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L.

TF 5 2PN , Al S0 T 0 BB ) 5 X 0 18 A S BR A BT 5K . DLARAE BRI A i
BIAEA R H R FREE R, AT , B3 TEAE A 20 20t ilk 7504 7 A9 A S Fl T W 2 B -

6 TAESH T , 3 F N LoD a5 /N N SSe J 6 1 B T, HE MRS B8 3K, S5 9. (AT 7EX S U, T8k
TEFEBR A ZS 0057 , LIt , DA A L2 X S0 U 3 ) 5 o 4 W B9 A AR PR DL &

(48) 7E AT B SCART B v , 25 | SRR B R R i P A , 7T BB 2 KR 6 48 0 JR K IR B AP iE
RSy B e T O LA B D R AR AN U R B A SR B I R DA TR Bl X
Ay, 24 A IEZE FIPLEE COBRIBARAZS CIBR . MR EE S U8, X OB 78 B . 52 38 , IR L6 A o ) O
11 8 O IR — AR, LA AT AR BEE 2 p9 k.

IR, SRR , X EAE ST AT M AT AL . RATAN, AR A TTRES LA —

Pkt RORA B 77 32 Bl X AR

(49) P28 I FAkL e , AR H eI T3 2 A9 BRI, FE XA 0L T, B % A 16 i RS 5
AR SE AT HI . B LS A , A ik B2 P AR S I R iR

Bk — MR EAE A — 2RO TR B T, 25 b0 T AR R A
ARIH . R ARLEHOH — 2P i A R, A — K, AR T RE AR B — PO ik, iR RO

B LRI R E

(50) {ELA AT B ¥ A1 2R B C 85 3 —#B43 , t A T RK B © i — 453, B T5 IR, A

RIEFERZ— R BRI, Bl 307k o] F , &4 78 H 28 DU T8 BN R4 fY 57 P, 3847

SHEBARACD T .

Passage Two

[r&skiE) A0k B 2021 48 6 A 12 H F)%4E The Economist (2 ¥ % A\ )) - —Ri¥78 % “ American Schools
Teach Reading All Wrong” ({ 3¢ [ 2R #8 # B BE 7 H: 58 250 1R ) B LT
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51.

A)

.........................

....................................................

...................................................

| 2 B SR R BT i B B A RS B A K e R ﬁj:

° AR,

FUIEH “EERF i
%" CWIEHEHEZ |
FRISHIRITFTE,
B1R & RO AE A
HIROBETE,

L HBORAME.

..........................

BRI

[E£r) i 8 T+ #Y phonics in many American
classrooms & {i7 B 5 — BL 5 — 4]

DRSHT) HEZR R, 28 —BUSR —mde i EiF &
PE B B HF (this 848 phonics) AT fER —
ACRERIR) . oAb dirty X RE ¢ SRR 2 0 A il
reputed, =715 H— 2B AGAEBEFTEH S
ERB A R . R HEW O E R R
AR B, BEARRE I A K I 7 # R
FESHFET HERIA.

(e 58] B RN A B HFEFEBRA MR
AR R T R BR 25 9T B) 5 65T
OASFHIRE, B 4P a dirty word B7E
VLIE T HOF e R E E N & 55 A A 2R

__________________________

D3 BEARRER AT IR W RIEEEEL " PR,
f . O -4kt B RSB R A R RS PR ik IR &

...................................................

W“ﬂﬁﬁﬁ&%&”i

...................................................
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...................................................

T, o (ELA 591 2 0T A A St L 380bA o R 3032, T LA
FHCEERANA PR 3 R B HERR7ESN, A
IHERR O s R B A R B T HEA L MEM,
HeHERR 9 D) .

52. (4] 8T #Y for decades FENLBIE =B B

—41,

B) [H#f)] Facqnvil, (EB =B —mEs, i

JUH4ESE, EXHTEEF RiE—EHF B AK.
HMERHK B,

(i) 55 = BB 10 a)R 3B), Bl7e K 2 B “
BRI # k7, IR SO A R B BB O B i
B HEBR BT A) 5 36 [ 2 A 9 B K P FE B IR
He44 A X AT Al S fdli 9 R R Ol R 56 = (R 2 R 7
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{ESCREBEA BT XA R AR TR A Y iR 4 4 EE P % ARG A PITIE IR A R

B OGRS O “HIWRER R REHWASL 09V N BUR AT R, RE SR EZ )L
BCHOIH R 7 X H AT L, HAELH4E WS AR BT T B H iy, B MR
e @ E 40, R D) . FOET R BRSO B A8, B0 42 5 74 7 L 3]
53. [EAL) 8 T $ 9 a combination of teaching BEHCE T B DR B, HEBRBET A ; 55 B S —
methods is ineffective TE{ D% = Bt58 147 4423 fluency and comprehension, {H X /& [F %
B) DREAT) #ESUH ., 58 = BUSE fomp s, XA R KA R HMAREET N —84, A
AR N. BANNELAEERRT JE 45 75 VG oM AR 3 A9 SR, S HEBR 25 051 B) 5 JELSC
A AR i — B S, of A R ) % 75 7O Lo oM B G BUE S R
DARRGER. . AWM BE. SETH, EE 5, BHEBR XE T D),
A B, 55. L) hfET Y advances in statistics and brain
e LR S A R BEE TR R B &b/ imaging 5& ¥ B LR 5 —BY — 4,
AR T , X — R FE SR I R B, BCHEBRZET | D) DRSAFY L4 . W5 —BE AR H), Gt
A ; JFCHR IR B2 B AE VR 2 P 4 0 R B RS HLECEBTET BT HEE, X
EREBESHESA T3 N BT, SCHERR FEBESHFE R =-BRE =R E.2ES
O JRCEA 1R BB R B k" R bR #(*¥ (whole language) &£ —F i3 2 ¥ (an
BT BE I R0 2 S B A9 %8R , BUHERR 26971 D), immersive approach), AT HIER N D).
54. [FEfr) fifiT A Mississippi’s success is attributed e s ) S AT 5 AT X R B AL RIETEF
to ENLBIE HBSE—4]. %, R RBXFBEE T B0, WHEE A “FF
C) [Fstr) FLH s, FHEE ML, EE IERARHRE S EERX L RAR KN, 5
FG M 9 R Th B2 VA T 8 S0 A B B 7 i, T ik itk AR 893 2 T , SHERR B) s G54
BB T — RN R R B 27 BF 5T 80 3, BEA R R E AW B Y, T AR50 2 F I AR
Bz A Bk . w0 O 5 3 BB HAF, A B UE A 332, SCHERR ©)
BOIARBER.,
BEFEX

EH A, B — W — N A, REET BRI k. CGDEAEFEZHER, X
A] e R — A HUEAY i) R — R — B AR AT Bk B it A B . — I X — R B
BB, KBBEEET P20 ST kR HRA.

JEREWAR ., 2017 45, REARB|—4 0 R E R NGB R . 28 Y4905 A 7 [ bR R 18 2 9
JRBFFE (— 0 [ PR30 shHEA 58 15 1.

(52)3LJL4F 3K, REX T EE T R —H AR, —SAFKEENEMEFTNLR" K/
MRFATLABFE R c.k,ck 3 ch) X PHRNIEF EFRE . HAb AN SR —FhUTR 007 ik CRZE A9 B K
K> B cat) X PRV “RE T HEE” . RIECEHE FTDBIR L 2019 FH—TiRE, S KA kS
BEOTOLF W2 =)@ A—F2 R B EEE R MR A k. COXMATHHTERTHN. &
7Y 7Y b SR AR 1 /AN B A R BT AR AN - ST AR A AR IR 3 b R — SR T Rk,
EMAUR RGN B EE.”

FEALBUR T IS W ¥ 5 RO % 09 09 H M e300 TR S T BFRE . 4 P 7Y L O BN DR A BRI 7 7 44 AR
i (EZM SLIE UM AE 2013 4R35 T80 R uetnfE. BRI, BP9 o LS T B ¥ aat . %M
FRFHEELEEF AL TEF (T2 E S b rHESR B2 M5 49 623k 50 MHD _EFHBIE 29
fi. 2019 4F, BERME——MGHRR AN . B VPG IT 4R LU, B9 7Y LU B9 2F A2 58 — VA B T S 2 B9 i
K FEXFE— ST M X R — AT A2 AR .

(54) 74 74 HoN 69 RRDN B VA Zh F & Sl Y B B8 0 1 X SRR B T — BRI BHR N “ B e B2 "SR
AYSCRF. 1997 4F, MSBOREAFILEMES AR R BARFAEFTHEE - TERRIEE KA, LLIE
X REETTE RS AT AIERE . CRE R, EFEEEE, G A T AIRIR . R WA B A B A
A BE 77 B0 B B F B ROR B

AT, 20 B ET  “BIWRBESEEDERE EBER. COHOHEERET ZMMRERNASELE
BT 2B E B, N T —IRGE RER 2R U, WP _—A B RR SR, TWEA R ERW, i
ARBEGFBFEFRME 2 F TSR BT ARR, AL 1E R T S5, b R H% B
Qe RN . BAE LB SR B E T BB E R,

914 3t 315 0



Part [V Translation

BEFEAEHAER

In recent years, an increasing number of
Chinese cultural products have entered the global
market, gaining growing popularity among
overseas consumers. Propelled by the rapid growth
of China’s foreign cultural trade, the export
volume of Chinese cultural products has
maintained a high rank globally for many years,
and a group of cultural enterprises, products and
brands with international influence have been
established. Statistical data reveals that the sales
volume of Chinese publications, films and
television programs, online literature, and
animation products overseas has increased year
after year. The Chinese government has
introduced a series of policies to encourage and
support more outstanding cultural products with
Chinese elements to go abroad and expand market
share in overseas markets so as to further enhance

the influence of Chinese culture in the world.

CALANHT cultural innovation

AKARY cultural preservation

XAki= ik % & development of cultural industries
CAEHR P cultural revitalization

f& 7™\l media industry

Ak cultural incentives

E R AT

1. Ayt EPRIE R “ AR, W[ H in recent years
&}, over the past few years, &2 Bl 7E 52 i i AR &, Ak
AR FABRAESE LR . BHPRRT 7T LLR S 5 3 SOIRRE  H 28
TR A K 25 32 B SN I 2 BB iF
FPEBERE , T LAREEE AT and FEBEX P AN404) .

2. A i o B Ah SO BB i P & R AT L

18 2% % IBPEF K propelled by the rapid growth of
China’s foreign cultural trade, 3% B R3¢ &, 7T LA
B kb ¥ % with the rapid development of China’s
foreign cultural trade, BiR/EHA4-AI0f, 7 LIRS %
PESCHRRE, FH and #E82, 0] PR “ob B 304k & 0 8
BREZFEAMEMFNTER A, B BR T —#HE
A E R 1 B304l 7= 5 S B AR 45 H
fERIE .

3. =4 PR BB BRI LI L K statistical data

reveals =, data shows, #1 7] 1% 4 according to the
data

4. BEE WA A LR ABAESE RN . “RATPETE

B”BR T8RS %% 30GK#E, ¥R with 5| SR EEIESS
¥, 58 W] B R 5 1 N ) 48 4 O B A= AR, B that
showcase Chinese elements, A48 , B #E0TiE 7] LA
)T HEATIR 53 B B e — A 53 R0 B Sl 8%, 3 N these
policies 1E} Fif .

i 3C4BIAAN cultural awareness

t 34k k§E cultural industry chain
CALBIE cultural creation
SCAL#RSE A cultural soft power

v XAk X cultural industry park
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