2021 4E 12 A RERIEAEFZAAE (—)ER5ER

Part |
SHiEM:

Writing

..................................

.................................

Being Cautious about
RBBEEEFRS.

False InfoxmahonOnhne] 5 0

IR

2 BRI, SR A, #‘é‘tﬂ"TM’i‘ﬁE)\?ﬂEﬁ :

___________________________________ _—

BEBX

W® R

Being Cautious about False Information Online

[1] The Internet is a complex and dynamic world full of all sorts
of information. Unfortunately, some of it isn’t that great. Lacking
enough consideration, we, especially young people, are easily misled
by false information which always appears in bulk on the webpage.

[2] To avoid being misguided by those irresponsible mass media,
we can start from the following aspects. [3] To begin with, one should
think twice upon reading online comments and information, as they
may be groundless and fictitious just to catch people’s attention.

(1) #R3LR, 5| 158 . IR FEfF
FEEMFEE FRARESHE
BIFBIRS.

[2) %8 B C AL T8 HRATAT N
JIANFEAFRRLHEEBRBRER
iR,

[3X(4]K5) 4+ 51{# 8 to begin with,

[4] What’'s more, young people should also shoulder their what’s more Fl last but not least
responsibility and only forward official information released by the BHBECHEI R, AMEE
relevant departments. We must be cautious and careful so as not to PR & VEE MG B BT A =8
become loudspeakers for rumors. [5) Last but not least, to deter A, SER AN S R EE
people from fabricating and spreading rumors and false information, BBl ol H &S Ny &
and to punish those who do so, laws and regulations with clear BE T THRE EEES BB
penalties should be implemented and enforced. {5 B BB LA RLHEATAL S
[6] As the saying goes, it is better not to believe in books at all, | [6] | H@GE“REH, WAL H”

rather than to believe in them implicitly. Likewise, in the age of EHACHMWA, B KFEMNB
information explosion, one should make his own judgment based on 18 5 S0 42 00 3 1 b M 45 15 B RY
real facts and experience. .
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A% 20214128 23




Part I

Listening Comprehension

Section A
Questions 1 to 4 are based on the conversation you have just heard.

W

M:

W:

£ X= <

<

Hi, David. (1)1 haven’t seen you in class for almost two weeks. We thought you had disappeared on
holiday early or something.

Hi, Sarah. Well, it’s a bit of a long story I'm afraid. I got a throat infection last week and had to go to the
hospital to get some antibiotics as I really wasn’t getting any better.

Oh yeah. There have been so many viruses going around this winter. The weather has been so awful for the
last few weeks.

: (2)And, on the way back from the hospital, I slipped on some ice and fell and then had to go to the

hospital to get an X-ray because I basically thought I broke my wrist, although, thankfully, it’s not broken.
But I need to be careful with it for the next few weeks.

: Oh, that’s too bad! How unfortunate!
: To make things worse, I managed to fall right in front of four girls from the ninth grade. So I was utterly

humiliated. Plus, the laptop in my bag was broken too.

: No, what a complete catastrophe! Is the laptop still under warranty? If it is, then you can easily send it

back to the manufacturer, and they’ll send you a brand-new one for free surely.

: The warranty ran out three days before I broke it. And all my essays are in there, and I need to hand them

in before we break for the Christmas holidays.

: (3)Listen, I have the number of a really good, affordable computer repair shop at home. My dad has used

this guy before and he can work miracles. (4)Let’s go back to my house and we can call the repair shop,
and you can have some tea and cookies too.

: Wow, thanks, Sara! That would be great! Let me just call my mom and let her know I’ll be home a little bit
later.
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1 What does Sara thmk Dawd was doing for the last
two weeks?

A) [F) PP, XEF L, A () R ER R
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2. What happened to David on his way back from
the hospital?

O W] AV HAE. KRTERERYE, ZERET
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FEVK LB T FUABAXEZERMT X kA,
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3. What does Sarah say they should do with the
damaged computer?

B) WS4 40755 HETR . O 30 ok T 0% e e 4 A 4
Rl REH =K, BFRL7ER) () i, e R EA — 4
AW B BRI A 4T s IS, b E B LRI A
W XRKMBRERIE AT . AR, BFRIAN
AT % 45 X M 8 T T W T R L

4. What does Sarah say she is going to do?

O [HH) BHAE. A (O F, FERRLI—&
ZHOEK RELMBIETHEE, K DA U7
K B IR e B AT

Questions 5 to 8 are based on the conversation you have just heard.

<

: Welcome to this week’s episode of Book Talk. With me today is Heidi Brown, (5)a historian who has

written five critically acclaimed books about military history.

: Thanks for having me, John. I'm so excited to talk about my latest book, which was published last month.
: So this book is a novel, your first attempt at that genre. I thought it was a bit of a departure for you.
: (6-1)I'd say it’s a major departure as it’s not just a work of fiction. It’s set 200 years in the future.

LELE

: Right. So how did that happen? You spent three decades writing about the past and focusing on the 18th

and 19th centuries. And now you're speculating about the future.

£

:+ Well, after years of researching soldiers and chronicling their lives during battle, I just started wondering

about other facets of their lives, especially their personal lives.
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M: I can see that. (6-2) Your novel is about soldiers and it focuses on their relationships, especially the bond
between sons and mothers and men and their wives.
: Yes. That focus came about when I still intended to write another book of history. (7)1 started by

researching soldiers’ actual personal lives, studying their letters home.

: So how did that history book become a novel?

a lot more assumptions than a historian should.

€ £ £ =

: Well, I realized that the historical record was incomplete. So I'd either have to leave a lot of gaps or make

: But why write a novel set in the future when your credentials are perfect for a historical novel? As a
historian, any historical novel you write would have a lot of credibility.
+ (8)1 felt too constrained working with the past, like what I wrote needed to be fact as opposed to fiction,

but writing about the future gave me more freedom to imagine, to invent.

M: Well, having read your book, I’'m glad you made that choice to move into fiction.

A R

5. What does the man say about the woman'?

D) [H47) P8, XPEF L, BEET(HR)
YHOFGH,ZENMATHROREREF - A
3. G, 8% - APR—NE TR
RFFHEE R FEMIREX.

6. What does the woman say about her newly
published book?

D) D47 A B9, B M3 H ey 455+
th. BRI, FHEE-FDE, XRLEHE K
R E /MR, AR Z LR BRI RE. &t
BEIHARR—F/R, B LURER 200 FHER.
B4 (6-2) AT A, X EP /MR R R T RA.

7. What did the woman do before writing her new
book?
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8. What does the woman say about her writing
history books?

A) D] AW HAE. BLRLt, BRBRES
BRiS/NE, HARE —HEARREZ TR /D
B, LA (8) BB, At 24T 3H ik iR
WARMHT , f A S RS U AR L, AR,
MESARAXRNFAAATHEZHAHEZER,
ECUL

Section B
Questions 9 to 11 are based on the passage you have just heard.

(9)Whether it’s in the hands of animated polar bears or Santa Claus, there’s one thing you’ll find in nearly
all ads for Coca-Cola: the characteristic glass bottle. Most Americans don’t drink soda out of the glass bottles
seen in Coke’s ads anymore. But this week, the company is celebrating a century of the bottle that’s been sold
in more than 200 countries.

Flash back to 1915, when a bottle of Coca-Cola cost just a nickel. (10) As the soft drink gained in
popularity, it faced a growing number of competitors—counterfeits even trying to copy Coke’s logo. So,
according to Coca-Cola historian Ted Ryan, the company decided to come up with packaging that couldn’t be
duplicated.

A product request was sent to eight different glass makers. (11) Workers at the Root Glass Company got
the request and began flipping through the encyclopedia at the local library, landing on cocoa seed. Though
cocoa seed is not an ingredient of the soda, they designed their bottle based on the seed’s shape and large
middle. It won over Coke executives in Atlanta and would go on to receive its own trademark, spur collections
and earn Coca-Cola an iconic image that made it part of American culture for a century.

It was 100 years ago this week that the bottle earned a patent. By World War ][, Coke bottle sales had
ballooned into billions. Americans mostly consume Coke out of aluminum or plastic today, but the glass bottle
remains a symbol of America that’s readily recognized around the world.
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9. What does the passage say appears in almost all
ads for Coca-Cola? u MRIET] O ASRP R R - BB ULE, T
D) [F#7) AP AE. A1(D#ED|, Tt R7EZNHEIL AR RATFRERH—-FAT ZH a0k,
BN FE, AREZREANER, LEHAAHN 11. What do we learn about the Coca-Cola bottle
A ORRE G BERAE R KRB E Y designed by the Root Glass Company?
HIBOR . B) [H#] AWHHAE., MADRT, SEHBAF
10. Why did the Coca-Cola Company decide to have R THED TX—FR, i1 EE X4 E B
special packaging designed? HEERSE, NRBTAATRHTF. BRTT
O D) AW HNaE. 410083, % X ;K ik FhFA R EIRIT K 8 — TR, B A2 7748 B8 b
JehEE > B 3% W, E T K AR Ok R & K 75 S FHRITERFN AR AR A B THT.

Questions 12 to 15 are based on the passage you have just heard.

(12)Research shows that a few moments of conversation with a stranger creates a measurable improvement
in mood. But most of us are reluctant to start these conversations because we presume the opposite.,

In an experiment, commuters who talked to nearby strangers found their commute more enjoyable than
those who didn’t. They were asked to predict whether they’d enjoy the commute more if they conversed with
other people. Intriguingly, most expected the more solitary experience to be more pleasurable.

Why is this? (13)Social anxiety appears to be the problem. People’s reluctance to start conversations with
nearby strangers comes partly from “underestimating others” interest in connecting”. The sad thing is that
people presume that a nearby stranger doesn’t want to converse and don’t start a conversation. Only those who
forced themselves to chat because it was required by the experiment found out what a pleasant experience it
could be.

Human beings are social animals. Those who misunderstand the impact of social interactions may not, in
some contexts, be social enough for their own well-being. You should be chatting with the strangers you
encounter. (14) You may occasionally have a negative encounter that might stick in your memory. This is
because the human brain is biased to dwell on negative events. But starting conversations with strangers is still
well worth the risk of rejection.

It may surprise you that conversing with strangers will make them happier too. (15) The pleasure of
connection seems contagious. People who are talked to have equally positive experiences as those who initiate a
conversation.

i e R S PP S BT 307 R ——
12. What does resea.rch show about a conversation ﬁfﬁﬁfﬂﬁﬁﬁﬁﬂf?ﬂi
between strangers? 14. Why does a negative encounter with strangers
O 7] S HHAE, A 2)R 3, BroeEm, Mk stick in one’s memory?
A=A _E R ZI0T LLBH B g A 154 . B) [FAF] A 8HAE. DRI IRTTRERES
13. What prevents people from starting a AR (SREAEN) BB, X #5788
conversation with strangers? SAERICIZRZ) . XA A KR T B
A U] AW HRAE, S30PREL AR, 5 10 T
SHEERPEEAZREESHE LA, SA5K4E | 15. What does the passage say the pleasure of
ANZERII A L, AT BB M. T 75 A1) connection seems to be?
BESRBWMIMRAHABAZL R, EITRESEE | A USR] W HRAE, 505 HRiEs, BEENE
SEER, RERATA ML SER/R. XF BERRREEABELAN.
A2 HAIHAR, ADAHTER A
Section C

Questions 16 to 18 are based on the recording you have just heard,

The Caribbean islands are divided into two worlds, a rich one and a poor one. (16) This tropical region’s
economy is based mainly on farming. Farmers are of two types. One is the plantation owner who may have
hundreds of thousands of acres. In contrast, the small cultivator is working only a few acres of land. Most
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visitors to the Caribbean are rich, like the plantation owner. They do not realize or do not want to realize that
many farm families barely managed to get by on what they grow.

(17)The Caribbean produces many things. Sugar is the main product. Other export crops are tobacco,
coffee, bananas, spices and citrus fruits, such as orange, lemon or grapefruit. From the West Indies also come
oil, mineral pitch and many forest products. Jamaica’s aluminum ore supplies are the world’s largest. QOil comes
from Trinidad, Aruba and Curacao. But for many of the smaller islands, sugar is the only export. Rum, a
strong alcoholic drink, which is distilled from sugar cane, is also an export. The world’s best rum comes from
this area. Local kinds vary from the light rums of Puerto Rico to the heavier darker rums of Barbados and
Jamaica. American tourists enjoy stocking up on inexpensive high quality Caribbean rum while they’re on
vacation. In Curacao, the well-known liquor of that name is made from the thick outer skin of a native orange.

Ever since America’s colonial days, the Caribbean islands have been favorite places to visit. Since World
War [, tourism has increased rapidly. Because great numbers of people go there, the islanders have built
elaborate resorts, developed harbors and airfields, improved the beaches and have expanded sea and air routes.
Everything is at the resort—hotel, beach, shopping and recreation. The vacationer never has any reason to
explore the island.

As in most places, those who have money live well indeed. Those who don’t have money live at various
levels of poverty. But here the poor greatly outnumber the wealthy. A visitor will find rich people living in
apartments or Spanish houses at the seaside or in the countryside. Their servants might include a cook, a maid,
and a nurse for their children. (18)Most of the people live well below the poverty level. In towns, they live
crowded together in tiny houses. Islanders make the best they can of what they have. Their homes are quite
shabby. Sadly, most tourists never see the side of the Caribbean.

pE L DS TRR R BRI W i e T e U S R R
16. What does the speaker say about the economy of | D) [¥§#7] AW PHAM. A Q7 A, ¥ X
the Caribbean islands? ERERTE. BEEE™ M.
O W) A vWinAE. mE S o vt R, 18. What do we learn about the majority of people in
— B, — R, B 16) 7T, XA H the Caribbean islands?
XS s FEUR R ER . B) D[R] 40 BAE . R38R (18) AT A1, Chndh Luie
17. What is the main product of the Caribbean B KREBANEBEEABZLUT.
islands?

Questions 19 to 21 are based on the recording you have just heard.

Talk to anyone who’s a generation not too older and they would most likely comment that children are
more spoiled these days. No one wants to have or be around demanding, selfish and spoiled children, those who
get bad-tempered or silently-brute when they are not given everything they want immediately. Paradoxically,
the parents of such children encourage this demanding behavior in the mistaken belief that by giving their
children everything they can their children will be happy. In the short term, perhaps they are right. (19)But in
the longer term, such children end up lonely, dependent, chronically dissatisfied and resentful of the parents
who tried so hard to please them.

Undoubtedly parents want to raise happy children who are confident, capable and likable rather than
spoiled and miserable. (20)One factor hindering this is that parents can’t or don’t spend enough quality time
with their kids, and substitute this deficit with toys, games, gadgets and the like. Rather than getting material
things, children need parents’ devoted attention. The quantity of time spent together is less important than the
content of that time. Instead of instantly satisfying their wishes, parents should help them work out a plan to
earn things they’d like to have. This teaches them to value the effort as well as what it achieves.

Allow them to enjoy anticipation. Numerous psychological studies have demonstrated that children who
learn to wait for things they desire are more likely to succeed in a number of ways later in life. One famous
experiment in the 1960s involved 3- to 6-year-old children. They were given a choice between receiving a small
reward, such as a cookie, immediately, or if they waited 15 minutes, they could have two. Follow up studies
have found that those who chose to delay satisfaction are now more academically successful, have greater self-
worth, and even tend to be healthier.
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(21)If they fail, children should be encouraged to keep trying rather than to give up if they really want the
desired result. This teaches them how to handle and recover from disappointment, which is associated with
greater success and satisfaction academically, financially and in personal relationships.

And lastly, parents should encourage their children to look at life from other points of view, as well as
their own. This teaches them to be understanding of and sympathetic towards others—qualities sure to take
them a long way in life.

SRR

TR . 3 S B e e Eagy v R T R RS
19. What will happen to chlldren if they alwa}'s get A #ﬁﬂvﬁﬁiﬁﬁﬁﬁ‘K%ﬁE@HﬂﬁTlﬁlH
immediate satisfaction? FE AT AL, iR AR R, /NI
B) ) AWprAE. HEPRI, BEETHX ZRMIRFRIRFXFA R .
BERIA N, B FIMBATF 8B4 FA—41, 8 | 21. Why should children be encouraged to keep
FIRSMBIRE . RI\AAD A, ANKIEKE, trying when they fail?
RN BETRASTEIM KB EUREHE | B [BF] AV HAE. ACHED, mBBEFI%
TR B ArBUBL A AT 1 A B BT o SR A ) BT A ARUEE 3K LT 0 B SR , R ATT R
20. What may prevent parents from raising confident REZEER 12k 5E 5% /1, WA BiEMATHRFE. X
and capable children? SE M0 AT R X S 8 I A e B P B, X AR AR
D) U] AN sAE. PR, LBHAEE NEEFAR L. BF EURARXR ERBEKX
FHEF BT . AT ENREET, MARBER HI TR BB B A
B RS RET. BaQo A, HRX — R —

Questions 22 to 25 are based on the recording you have just heard.

It is not hard to mess up an interview. Most people feel nervous sitting across from a hiring manager,
answering questions that effectively open themselves up for judgment. (22) And your chances of being more
carefully considered for the job can quickly go downhill just by saying the wrong thing at the wrong time.

(23)The most obvious thing not to do is complain. Employers want to hire positive people. Talking about
a previous job negatively raises concerns that you might be difficult to manage, or you might be someone that
blames management for your own poor performance.

Don’t say that you’ve moved around in jobs because you haven’t found the right fit or feel that you were not
challenged enough. Statements like these will make you sound aimless and lost. An interviewer may well think,
why would this role be any different for you? You will probably leave here in six months. It also bags the
question of what type of relationship you had with your manager. It doesn’t sound like you had open
communication with him or her. (24)Managers usually love people who can self-sustain and enable growth
through taking initiative, who are strong at following through their work, and who bring ideas and solutions to
the table.

If you were in a management or leadership position, when discussing your current role, never take all the
credit for accomplishments or achievements. Emphasize your team and how through their talents, your vision
was realized. Most successful leaders know that they are only as good as their team. And acknowledging this in
an interview will go a long way towards suggesting that you might be the right person for the position you are
applying for.

(25)Lastly, have a good idea of what your role will be and try and convey the idea that you’re flexible.
Asking what your role will be suggests you will limit yourself purely to what is expected of you. In reality, your
role is whatever you make of it. This is especially true in small companies, where the ability to adapt and take
on new responsibilities is highly valued. And this is equally important if you’re just starting out. Entry level
interviewees would do well to demonstrate a broad set of skills in most interviews. It’s important to have a wide
skill set as many startups and small companies are moving really fast. Employers are looking for candidates that
are intelligent and can quickly adapt and excel in a growing company.

22 What does the speaker say can easxly prevent an | © [ﬂﬁ] ﬁﬂﬁﬁﬂxﬁu I#Eﬁﬂ:ﬁ@l Eﬁﬁ—*
interviewee from getting a job? AR, BB Q) AH, NRARESEN
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B e T SRS, EX O TAE LARBAFAEE R | © [DEW] AW HAE. daQCOTTH, BE{1E ¥
Il ESMESWD . ERAR AR AR B XS, BREE T
23. What should the interviewee avoid doing in an B TAER A LA B BB R H AR B A T R .
interview? 25. What is especially important for those working in
A) (W) A ¥HAE. 4)(23) 423, 58 B A BE a small company?
MEFREAS. BEXFERABBRMOA. HR | A EFR1SYHAE. RECHTH, EXMAC
HiRE E— 6 THESikE 8.0 R 7T 1R v 1M AF FEMINR, I BEEE A A AR
H,RERTRSE-THCRIAMBEENTE BREX—FR. ARKKAGEKRERSIEH
BWHEHARMA. SRBRFHAIREHES, ERLE, KK A
24. What kind of employees do companies like to BERRFHREDS. EMAFAARKNE, XEER
recruit? HERLAE S FARHE BT R AAE S .
Part [ Reading Comprehension
Section A

[CEERIR) A0k H 2019 45 8 A 27 HTIBFE Live Science (FH¥3$%)) b —E #7885 % “Want to Live Longer?
The Right Attitude May Help” (FEEF B EA? FRANSETRBSETEH))E,
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M) specifically |13, 4552 #s

FURRIAC R TS TR RS e
26. [# ] BlAHBHTA. HHEE2#3 T —HEREENE, S %
B) [EZEFIET] 25 H A0 TE N H5) 17 or, h AT Rz R H) noteworthy“{H5EREK”
HeAEFIRTTETEY to age 85 RUBAHIL, hAE—2, M3 | 28. [ K] shiABHTE.
W R AR, 5 to age 85 —i2EMizhiA live, A [EZEHE] Z# AT HE3E could Z 5, R

[EX I &) 430 E 4 $#2 B living to a ripe old ABIAFGE .

age, HEB_AAETARWE AN E T RETE 2R ESCAIR] ZHATEHI T factors“BR”, FH
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FAT “It is also important to note that...”, 3 H—HER T RELEARK A EELKNE
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[E X HE) =45 aFRBL BT AR H KRB
AR 6 3 1E B SR W — S &l R A, th BR R BA A 4]
RAEEH _EFE —EXKME,D) correlation
“HEXR, KBRS, OVER.

(%K) &iAsiTE.

[(ExAEH] Z&M04TEE a MEEF
psychological Z J& , M A £ 18],

(& SCAIET) B SCR B, AR5 AU WA R AF 7E
FBK, B, 0 SR B 5T B0 458 BT A E, IR R
BE A W AT DA o R B A AR B — N O BRI .
O) trait“ (A H#E P E) 54, RR"F SR,
WONER.

TR
H T 2|‘
.:.ﬁ«'r -n-ﬂ"' K72y 5

SEe i eo

IMRARA R ETF R RFH, AR B E—HIN, BARRA TRRSEBIRE, 0B —TB5
ZREMM. ZHRRIA, MBI ANEEREOFRNRME FUEERRNTRS SEEAT
BETER 85 Y EA . HEERNE, IEEMEARERT IRSER _EZRAXKHEARZE, HE
LR HKAR L , X S RAAREFIIIN R AL RS A 5 (R (), SR 11 R A S MAREE. A
R AR 2 (O UE R R A S 2.0 B A R B RE BUR B B0 5, TR G R A —ESL TR — . i, 2
R AR 2 B 92 £ 8 A B BR SR W A9 A A5 0 1 ) DXUBBRAEG » 3R S8 T ) RUB o R AR . ELR: , X TR 5 L F-
RB— MNP AMARFZE A KRN, PIFRAR KN, YIEBHKF BRI R &S REETHh
PP WA R L2 G XTI TR RIR MK FZ E X BERAK, XRIXEITHE
AR HMRET —EZEEXEK. RFZ,FRNSERMERG IR TR, AR R, FEEE
BRI R R R BR MR AR Z [B1 77 7E KK, BB R BT I B A BE B W HE B AR M — S 2R K
| At IREBTIT G AL A AR BUER I 5 W2 T AR o fR AR AT T B — N D EAE I
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Section B

[ScERIR) &k B 2018 £ F| B 7E Forbes (A 7)) L —# #5885 “No One in Fashion Is Surprised That
Burberry Burnt £28 Million of Stock” ({XfF E E#]5E%E 2 800 T HBHFFHT, B M R XA BB RSN BICE,
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36.

G

37.

B)

(=) ﬁ ﬁ:F M@ Burberry’s exccutives 7

miscalculated production E{ B X & G B H
i

(] A R%E. OBSE _mEEMMEE,
X EER AR BEEH) MR EIEES S
Ffb At =i f R AT B B — 3R
BT AT 1B IR 34T R a4 Tl o 8 S T ok
Jre ik, Rl a, BT R AME R
FIH 4S8, BT o @9 attribute their practice of
destroying old products to ZJR3CH has been put
down to burning old cosmetic stock #[F] iR,
BERN G,

(4] di 8T+ # discount EIE] B)BLSE 41,
(4] A5R%E. B ES —/mRsl, Ediri
Ji5 AR {88 ‘L A9 4 4% K R B R O R R T IR A 6
#,MZi—AU, HEAEHNER BEHK
R A A 6 AKX F M0k X T 5 L ROk
HERASLBEY. TAHELENE N TEE
it S RS YR, 3T HH S R TR 1 R A 34, T TR
BTREMNZAGEEMNBES. BT+ /) selling
products at a discount Xf i J& 3C 1 #) becoming
too widely available at a cheaper price through
discount stores, &+ 7 # destroying them Xt i i
3¢ #1f the practice of destroying unsold stock, #
BERAB.

38. [Efr) & T+ AY imitated Burberry products

EMBXEKBERE =4,

[E#T] 40 P8, K) B — MR 3, 15 4E 51,
B EFIELA TR Z], B A I16 84 X RE
BN 0905 R o e B AL B , i Bl SR — A —
HU, XLFE R R EF AT, TR X
b B B #EE. BT # imitated Burberry

39.

E)

40.

products Xi ]E ol | 1m1tated by cheap,
imitation brands, £ T # #9 discouraged luxury
consumers from buying its genuine products X i
JESCH i deterred luxury consumers, &R K,
[E4r) d 8T 5 AY staff members I old stock &
£1%] B) Bt —47.

[T 409 04938, B)Biefimisl, M s
SRR THERKIER. MZERENDRE T
AER TEERRME: “RAT LA FEALIL
9, B &BES— Y& REMILDBRA
HBUAE R L, At A7 028 7 2 25 v fm) o, 7 El O T 0
RTHENESHIHERAARFHRLN, BT+
f) they are not allowed to resell them &%t % fi
BSBAMIA R 4TS B RN B).

[Efr) i 8 F + # luxury brands, adapt Hl
business strategies EAI B X E L)B&.

L) ) AW H%E. DES—ARD, fETE

HFTH R LA PURRE, H5 6955 10/ 45 61 1
TEEHEHOFT AL, BE A LGSR, X 2E
SZEEREF KPR RABA S Z 508803
i, AT AEE SRS TERE R, ERERE
£ &t S RS AR VR R L AR SE R TR,
FR2BE BAMKRE. T+ in future
traditional luxury brands will have to adapt their
business strategies J&Xf & { Bt 55—+ #9 brands
need to readdress their exclusivity tactic I /5
—%&] 5 i) contend with in the mid- to long-term
future (IH#E+E, BT ) the changing concepts
of luxury X} i Ji 3C & #) things like health,
enlightenment, and social and environmental
responsibility are the new luxuries, 5% 4 L),

41. [ ) f&8F + #9 one luxury brand employee
A 2021412 31
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42.

)

D

SEQLE DB,

[RE#7) 480908, DY BUEAARE], — LA K
EREZMHEBALLET it 2016 45 10 AZE4
H—FKEFHEETENZH, MG =385
ZRTHTAREEREHNHESEREUSH
B XiLWBRBIZAT , EREBRFATET,
ZBR AN RBI AR A NE TH. ETHa
quit her job & Jf 3C # I couldn’t stay there any
longer 7 left her role iR (% &, 8T+ # she
simply couldn’t bear to see the destruction of unsold
products J& % 7 3C §1 /) sent to be burned, it was
killing me inside # their business practices threw
me off the roof Z4b {5 B AIMEFA R, i BER
AD).

[Efr) & 8T & #Y destroying old stock #i a
practice not just of luxury brands 5§ {ii B 3 #&
PE.

()] AN HAE,. HDEYORITHEELL
) P SR R B e T A, R R A, IR
DU R & i 2 T e i, Bl S 38 B H&M 53X
AN 0 B TR O R B R R RAF R
B TR TR B) By ¥ #4-5 B BB
R, BT+ B but of less prestigious fashion
brands i [ 3C 5 f#) H&M for burning 12 tonnes
of unsold clothing #1 the high street retailer,

HERAP).

. [RBr] BT+ H is working with a partner &

f B3 E D BB —141].

[REAR] 9 B9, DBRS—aiEH, BEH M
YRR Z — R — /M R P A 41 B B A1 R
HERSB =R T S ER A ERZ A EF
FIE SR B R A 7= 89T BORE, T % B iR S — 4] 48
BIXAPEVER R R R T A0 B A4 7= W BL i BB, T
MESF SRS EREE T AR

A)

45.

H)

WA R #. BT 4 A make full use of leather
materials Xf 5 L 3C 1 ) starting with off-cuts, &
F ) reduce waste B %F i 3L H addresses waste
HIR LR HERAD.

[E4r)] BB T + 4 unsold products worth
millions of dollars &4/ 3 EE A)BE.

[H47] A RNE. ABREAED, LA B%
FI A BE R A B R AR BB T M 2 860 T3 Es
HIFESE , B AR —AlHR X —H B AW PEE M
WHERIBRE., BT destroy 3 B JF 3
) burnt, T i aroused public indignation &
XFJR3CH the news has left investors and consumers
outraged A Lk, BER I A).

4] fEF+# to make a product available .,
fashion show #l effective SE{ B X & H) Bt —.
— M.,

[Fr) 40 R9E. H)BE i3], B3
FrB % A 7E 75 A HE , L3 2 & 2 B AT DASE B BE
17, AR —Fh e AR , Bl 5 6958 19 /4) ik Bl fhr
B SRR R, 48 L 38 A T4 3R B i R e
XEIE LT B R W, 7 A R A A E FE LW
P B B BT 3L B A4 B AL R I B B A9 B
WFROR BTN DB FEF RS, T
ff) Burberry’s change of marketing strategy to
make a product available as soon as consumers
see it on the fashion show X1 JE3CHf4 a switch
to leverage on the coverage of their fashion week
show to make stock available immediately to
consumers; & + # ¥ did not turn out to be as
effective as expected &% JF 3L+ there has been
little evidence to suggest that the strategy has
had a significant effect on sales #[R] L% 3R , &
E 55050

S $ %1% 3

e

X FEEHIERE 2 800 TEBFR , MHEAXEALBIESN
A) (44) L, BEF R RGP LFELER T HE 2 860 HEFHFR. X—HESBIEH MM N

BRI, (EXT B M A R, X — AR ARSE.

B) (37) SSRH tH A REAF , Bt % SRS A B FH ) AOE X AMBE X T8 48 5 0 MR 6 22 7 25 L AR Y

WIS A EER NN SRR SR AAF TRNGE . ¥ aX X RS EENsEHF

ERTEHE . &SRS REE R RT TR - R E5E, FE RS
TR IR 28 , BV AR ARG BT = (R " R R  f 0T Bt A X R s s 5 .

HIARA B RAERG.

C) A ek 9 55 — MR B X [ 32 B MY O 7 0 9 0 PR R OF R . SO P A, B SR R I R
HE O 7R A FE L M T AT 8, T X 0 S AT A 99 % O 6B B SRR A AT LIB BIMS . EH K H
- WA SO R BRSO R . DX XA M0 (B RR E AR TR

»
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E)

B)

G)

H

D

D

K)

| )

(41-1) —(IAEBRELZOBEBATSET i 2016 4F 10 B A A —FEEFBE TAENEH.
“REO TAEREEAANHETE  XEEIIMT A X LEH., BOAL MRS, BVRERNE
ERMEEBPRBT WA AMIEELT. REBEFLHFAFTET MM UITRHIERAE=
X445 A BEFNEMBENEFFMEEE, A EFFRAECHANE L AR, “RERIMAMR
TEHE,BAMEamRITESESMIT ML BXH R, " XA HEA LR, (41-2)
WAEREABTE. WE thS —KANEEEHHMITHE.

(39-1) —R R RIRRIPEFRI LS RS E B AN T B S, X H#TEEr, B#RNES
BB TN TR - fTEf RN, ZaMEFIR THERKIER., ZREEZEHREH
MY RSB S, “‘BERBEAATHE. NEAUBEHMEHEESMS BEAEIEHE. X2
H T HRREAAERE SR L=, ik, (39-2) M ER T X R THEH ™/
B RAT LR ALY, B SBEE— 405, RRE ALY B H IR L, 4] 508 R %
M)A HE,” EARGE , — AR E X B AT R A BUEE R PSR R BB, B b X R 8 A
MEREHER L ERARMARTE.

42) REZNEERSENGEERERAS4ES A% ETHELE, FHECAERAAFEETERET #
{H 43 700 FESHF R HH B, LB aREN . HAUNEEE S HMSkH. £ 108,—
B EE S BE T H&M B 2013 SEDIRILRER T 12 Wik B H A iRE . ZE— By B b, X KRl
HEEE AP, BRI KBRAETELMR. “BARRIINFRESEIBLREHITT
Wi, PR REEH HP—FH-RZREERE, S —MHraSHEdR. BRERMNHEZLR
Bl X 2= G R R IE BB " 44F 3 A, — it B, H&M B HHE 43 {2 € TR #7738 mi i
a4, ZMmMEXCA AR )FRR B AT R 2 AR R R IS BREERE , o7 LA USRS Rh I 28 & W K F Ak
B A BB R P HE.

SEAA R ESARAAHENE. (36) BREAMTN T EFERE i & th AL & M Z A £ XN
HRRBIEAR , {HX 5% A Al A R BT L S (E7E S S bl T = B A SRR H B T . XFPIR SR
4% Tl BRI 0 A At i PEAE R DT TR A BB R S L BE . JRT, B SR AV PEAE MM B B R 4R Y 2 690 JT3E
BimA R, A L 2016 449 1 880 J738%, KT 0 B ¥, M B X R —MEA R RE,

(45-1) 2016 4£ 9 A, BEF A T HES AL MW EFER. AR —FfHEE, A ANER
FEFHMRE, LW RE BV R LSRRI . X S5E5M mATLRR 2 A PEITRIFEAN A Rt
AR . (45-2) REEBSEFHAH T QLR HELX VIR EMNES 5 E, HILF 84 i 52 H 2R
REXT A TEARW, AHREYSHERBHRE. 44F 2 B 10X —HRXiT T H%,
SEBPECH T —n EFT E RS ERR LA AR EATE .

E—GEHS, EFFHEAEENRER  AELHERNBRREER. EXHH—MLEF AHE—
EFRR CEBEAETGHABET . RMNBUAKEMTRNETLEY. RII—EEIFRBINE
PO SR . XRBITRBEOB LRSS, THRMIC ST TIEXR, FREIFFA
4, A B X —BAR.”

(43-1) K —EE(kFER Elvis & Kresse, — M B A B R . KBRS QM AL & -
FWiHik: “EEEE  RIONSESFRESTFRT —IAEE XN AESETY. HIEEMEY
BRMNYGEESERTE N EEFERAETK THBFE. RITEAREBE S, T REMNORRY
£, K EEMABI RN THEZRBEERINEMM A.743-2) BHEl, SEKEXE R BT A =B
BER B, T AS ¥ B ok 5 1 A P s o

R XS RIEEME, AHEEFHEE X SR F R HTE. (38) 15 F0, BEHELT
fEBLAT 2l , B b ] A9 48 42 % SR A B O i S M B AL B . IR dh T SR E A, i)
ERHACRRNRES THFENRETFXNBER L AL MGG EEE I #EY). 2004 4, EEEH
BRI B A, R R A B IR E 7. 155 {2258, R AR EEH - LHK
I T 1 T SR, ZERRERD T 27.3 {258,

(40-1) HEIAN, M TBEEFRHBLSHIURR . “SHPOFHZBE, "0, “RAN . X5F
B A SZRMPRR A, bt ¥ R IR E 58 N ¥ A SRR AHE, (40-2) &
BBl HEMARRESHEFEL S, XBMEHAL, TARIME. (40-3) XIREHEL &
EF KPR EABARSZREHIR.”
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Section C

Passage One
[ &SR] 430 H I8 FE www. workbright. com | — 3 %58 % “Should Employers Use Social Media to
Screen Job Candidates?” (¢ & 3 & 7 R 1% | -+ 3 i Al i e SR BR % 7)) Y 3C
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O BIROLOGER], FIRTIH CRIE :
RTERPUT PRI | L et e d e o s s
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47.

A)

(W] E5 K88, XES—. —BEdNHit
RRRR SRS WSS R R R E
J2 7 RZH AL AR R I 2 SR R &7 Je i U B
FARBTA AL AT AR I 5 R B & B ) 5 8 L &
WAIEREIRPESEAAX—FERR. BEX
T 15 PRI 48 R 78 L A2 ) Ak 8 8 1k e 0 6 SR R
XA, HERND),

GE ) CES A BT T # L 3 ik xR E
HEAT I 2 AR A, (HX R AR H B HE T &
—JFHEWIE, A RA IS, SRR AT, WS
ZBMENERRE RS E T ROk E
HRBRE RN B, GR35 0 R A 0%
MERA—EMARME, HX REN TR A
AR AR SR DU A, RAEH HE R, A
RXEEXE, HHER B)I; SCPE TR X/ A
AR I SR IR E RO A 5 8, M dEAE 22 i A&
A B Q5 AL FIRAL , O T 5 R SUR AT, B HERR .

[E L) B8+ #4 social media is used to screen
job candidates & 3|5 =B,

[RE47] FLAHE. XES =BT, M@ EF
FEZE A S I SR B & B, ISR 3RAE R 24, R4
XHARESBANRANEEN, EERLEEN.
HERK A,

[esg) S B, ﬁﬁﬁﬂﬁﬁ&fﬁﬁi*ﬂﬁﬁ
RKIREBA T, /T ARG EA - RTESH
BT, X R TRl RE & ik R &k & R sk R 2 5
FIFSHE . 0 H U0 AR R AL 28 1 4 BF 17 077 2 T LA s8¢
RATFIEEZ BN, BHER B)YI; cEH N
B3, B X RE Sl A A AR R R G
— 37 LRI AR AE , TN AE G L B . B . R R I
PERN R B, (ERE T 3 B o S 3T I Ak s 5 1T R
SEE R, MR AL B P EIMNER.O

A)

49.

B)

decisions 5& i 2] 3C 4 U Bt & J5 — 4], Mo Ab R B)
AR b — a5 B AT AR I B R 7 A £y
TS, H AR ULEA R I P SR 0 B A o, SCh Al 3
AR R , BHERR D).

. [B£x) 41+ + #9 online personal information

ENLBIEUBE =4],

O] FLa 8. SCEFNERE =114 H, 4
AR LR E F RS i R =R L, RS
B3 — A58 RORBULE B R FRHL S, $E 9 245k R
EWNANGERB BT R miEnt, a1 TaES
ERBFAMNE BERIA.

e 56 U B e, @ 3 7658 i 41 30 i A 2 R
& {5 B A vl BB FFTER B, A LR L Rk B4
BFRA, AR RS T AAFR M, U0 W
B LA BHALSX ST RPEI>=4ELFH
®oma , BEERR BT S0 RIRBIE £ A7E A AR A
EXRPEFERHTHFE, MESTAXEFR.O
TAAFFE SO, BHERR; X BB 5 —BARBIA B AT
PIEA BRI HBEN FRBERPENER,
BRI BT RIBUE A TR , HcHER: D).
[E4]) 18 F H # use social media information
to their advantage SEf BISE H L.

D7) L4, BRERD,E Y
TR MFERRETURB BB KTESHR
TR EX— SR PMFERIE, B XS
RBAAFLRRFHR T, WHEENZUE
¥ 8 5 A R AL 28 1R 1 of 7 6 SR B, DA 4 |
SO IR BRI X, BUER N B).

GesE) XERABRBREFARE, BN ZSE
F FAAE ZE AR 07 BESR B & , OR 5 17 S 0 B0 - 45
ATRREMF XL, ARE R, S
CEFABE—. R P|, h T R 1 A i
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(8]

B 7 o i T L R ST, A R LR B R
ERABICFE TR, MIFCRIARR, OWMAF
A 30K BHERR ; CREH AR R BIE S XA A M
KR , SR D).

. [R4r) i T+ 9 suggest 1 before screening

job candidates 52 | #t/5 — Bt

[Rs47] FLHVE, BF—BRE—mfEH, N
T RSP &R, fE G A SRR R IRE Z
B B e E B R AR B, X R EXE
BHBERN O,

HFEFEWIHFCEMN LERRREGHEXER,
T3k & kA B k#4751 % navigate — 1A 7E
AT T B Z B, 78R3 A W5 (W
D7, G ER”, R AT XES =B
B, A SRR IR L T RE AP e B B R XU
{5 £x 305k 48 B ji 375 3 b 7 i 2 50 90 T e
Be (s XUBY , B) TR AF & SCRE , BOHERR s SURE
JE—BAR B, b T SRIEH T AR B P %
b PEFNTE AR, 20 F R B o ML R LR By 0k (BF
FAE R ) AR AL, HERR D),

i) SCEBE — B B, 7T AE B EEA
TR S 55183 U

AR X AR . WA NS REE A ROk B3 S E AR R B U RER..
AT EENEMAEL, SRAHREBYAMNZRES) . ER—EKEDER, R 7ELIRE
P A SR L BB SR R AR EZ (R B .

AMEA R E & A B C AT L2t R ARE . . Hefe SO TR 32 R 2 g
T — A B i R 8L A 7 R M BORBRE RN AEE — AR ME RN —/E. 46) EARBER
By — T4y, AR IR R A WS | (B VA e IR A BT SR, R B M A E R ?

S54RI TR AR I SR E A R — R Ak . 2018 4R —TLMAE R B, I 70% B R E7E
JE PRI Z RIS A AR AT . (B WA R R R . (4D RBEA S, &
A AR PR PR IRE BN B AE R, B RAETEA

MR B REFZRME WAL . BT LA H CRIUE #) ARG BHRRE , LLINERS
Pk . B9 SREORVL HEH] KB, XA RE LGRS B RR L . (48) D ARITL L i B A s i an
BT ER L, AT RSB MR BEABRANIES ., XN EBRA 7 BB — MEE AR 5 — R
RS XRANTH . BET —MRTFERTESINGL, 34 7 A H I B iR L — ST RE XL R
=t REERNER.

RAVBEZ RGN —MFE TROER. BRAEARKAMZER, BOA —LAEA
PAZEA SO T 225 it , B SRR R A EAE B I FORIR . (49) 3E 243 A A2 4 VK 545 B T3
BEALEAARTES KR T, X# R T iRk S RBBA AR FEE. EX—SBFHT
BT, R RS RERA S URBHFHR T . IHAPHFE—MDHTE.

AL o SRR AT R L AR IE & e A FTAERR . 2RI R BB ALSE 2 3 A F LR K
EAER CRIE) RELHET, BIUEHRE 312 R GBI Y3k, % 18 5T A {5 BRI, 1 2 7T B3 I 3R
YT, RIFRIFH T RRERBERHTHR HERANERBIHCEN LERMAXES. #3X
Ak gk . (50) {E4 T RSP TR , 76 P AT A2 4 A 6 R R 2 B, IV IS S R U AN
HERERA, X R EXEEN .
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Passage Two
[z ki) Ack [ 2018 45 1 H 30 HFPRLE U.S. News & World Report (( B35 5 it F4H3E) _E—RinEHR
“Stop the Food Label Fear-Mongering” ({5 11 Fi & S AR IR L R B9 3CEE
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51.

D)

52.

A)

(4] T A a report EALBIE—BE—.
=4,

D) AV, B—BUE R 3), I Ext
FIREZSAMRMHXNERAE TRERSE
IR =S98 HIRE A E, BP 39% B9 $ &
2 AT E BT 3K B 5 R ) S A AR S SR L TR v
WE EMER A RS, HERND).
) CH RIEBIRRHER I THENRES
SR AT A AR E , R B R AN M= f &4
B EHER AT X EE —-BRRE—AR3. |
XHEREE T HELRERAESE, B R ERN
BUBHTRIARE: , X B 38 o )9, 3 R Al T % e i e
FRY R H IR 7 A A 388 ) 1T el 2R R e, B TS
BT, HERR ; 30k RIR B & & W K HE
BhRA S B E M ER AR S, TTERS
ENEE MRS, OTARRFEICE S HER .
(4] 8T A% new marketing strategy &4 3]
B, _
DR47) S, SCES B maRal, i
il 5 R A R O B R B R B PR T UL BA = & o
B2, 2ATRAF“BEH42. BE—AR
B, XHAREEHRIC T XFERHRE, BENMRE
T—RE MRS EE HERI A,

[ger) ScEd SR B A i EUE R AR, R
R EAEMETF = MEFRMERNRE R, B3R B)I;
OT“REEH = SR R4 (R B A B3 1 B 84 Rk,
HCHERR ; CEE B — =R 3L IR R EE
EEREH, FARMAWERMERE HRAFR
R S e BRI E X —F R, T H i B &
¥4, Ak transparent BoA T4, D) TARF & 3
B cHERR

(6] B & T 7 £ non-GMO labels 5 {iz 3] 48
=8,

U] FSHH 8, F=BRE KRB, X
“GHEARETRSERERETERALE
AR 02 5 L B L FIREIR B, M An B nY 8

55.

B)

ARSEHREN G LWL R HNELHE™E
PREE, BRI R, BB RN D).

(B GEY SCRE B BN 228 A H Tl SE V40 Y 7=
s T 6. o BB 0 o i O o S AR A e W 23X —
TR B3R RAERE IR OEH “IEH 2B " RIR
RIS 5 P A HE R, BB AT S
REEB AR B9 X I 2 AR ATk kR
ERRAT R H AR B4 2 R £, s T R A
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Part IV Translation
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The site of the First National Congress
of the Communist Party of China (CPC)
is located at No. 76 Xingye Road,
Shanghai, which is a typical Shanghai
style residence built in the autumn of
1920. On July 23, 1921, the First
National Congress of the CPC was held
here where the first creed and resolution
of the CPC were adopted, the central
leadership was elected, and the birth of
the CPC was announced. In September
1952, the site of the Congress was
renovated and a memorial hall was
established and open to the public. In
addition to introducing the representatives
who attended the first National
Congress, the memorial hall also
introduces the historical development
process of the CPC. It has become a
patriotism educational base where people
can understand the CPC’s history and
memorize the revolutionary martyrs.
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