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It has beenemphasized that motivation is the
father of success.Also, as an old saying goes, a
good method save half of your efforts. Thus we
can easily conclude that effective learning needs
both motivation and scientific methods.

First of all, motivation is the foundation of
learning, which is such a serious and significant
task that we may give up halfway without motiva-
tion.Thus activating our learning motivation is es-
sential and the first step before studying. Mean-
while, scientific methods play an important role
in improving learning efficiency.Many students be-
lieve that the longer we study, the higher grade we
will get. However, studying for a long time is ex-
hausting and we may feel disgusting. What’s
more, improper learning methods may affect our
academic performance.

Bringing what has been discussed into a
conclusion, we can easily find out that the impor-
tance of motivation and methods in learning is self-
evident. Therefore, it is necessary for us to
develop proper learning methods.
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motivation [ ymoutr'veifn] n. sh#l;zh 71
foundation [ faon'dern] n. HJE ; FLAl;
essential [ 1'senfl] adj. AJG Ay ; Dh2EfY ; HEAY
disgusting [ dis'gastiy] adj. % AJFERY
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academic performance 7V BG4 , 27 R B ik

Part Il Listening Comprehension
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Part 1 Reading Comprehension
Section A

26.[F=E]I

[fRtR) A EFEHE, FLALBMAERAXNKITHF O LEAKR T LK HIE
A LAY some Fo F A5 AT 49 others, 7 fodb &b 2 — AN JF 9] 44, T AR AL B Fh 99 42315 A -
ing X, pour A MBI BEA", TR T PFLKERAN", 5AEAAF,HEL T,

27.[&E]O
[BWR)AEL EHABEE, BLACFAE—ARANAL B GO LMEI, R

FAETT 4G the Fo A& )5 69 413 symbol $| T | T B W 508, HRAB LT 4o R %

ERRARBEAERD A AT ERE R AT HF AORERNMIANLTATHER L4 K
&) %4 %1% the flying car fe #4471 75 However 1942 7=, T o K TAF A — AAZNMAKL
il g dy ey AT ZAE, ultimate 3 ¢ B A ARG AR A EARM, L O,

28.[EE]]
[T AAE F 288, BLAERLFILRAFN CEAEF hiB ENR LBk
Fo R ATEGBERL . A S AEAT 89 3 1) produce e 44 JE that 7] $-49 B8 T AR E | =
#4-4b B %99, prototype & A RA BRI AR SR B, HE T,

29.[ =% ]B
(B AEE F 28, BAAZEFTEEA ARG ABRA, EOES—A
FEM, TUNARERE LB E & d AANX GBI, RIEZHEITH can
be T VAF| 2, 4k 0y 3h 98 R AR S X, BPad & 490K & | detach 1F 338 BF & 4 < A Hp
G 8B7 ,¢5 46 )5 L8 picked up (40 , T4 L 54 S4B, ik B,

30.[&F=E]C
[T ) AM7 ey AW 56, FLATERTEG, RESHKN )1 need o 2 A4
J& % controls T AR & | FAEA B A, dual AR, R EW” 5EME A, K
HmC,

31.[FXR]K
[ AL SR E1E, B A—MAERERELHFaR T BEES —F
FEALAS ATiE L% R T Ak R A A, ARIE 2 #5837 %9 another Fo & 44 J5 49 street 7T WL H| &, &
M ab B 597, random A AEE G MG 5 EAA, ¥ K,

2. [&EZF]H
[T ) AMH & ag 2 i, B Uh K BHLRA T & L 014 6L E8 3 3],
ARAE & A& BT 49 their #v = 48 )5 69 schemes 7T VA F) & |, & & 4k 8 7 %293 . outrageous & A
“BAYTEG AN 50" BAMEAMS, it H,
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[BIF)AaA SR 43, BLAHRAMETELE FH, 2B A K AR 2Tk
B RZRENFBANBE mA R ABE R R R R AR, HRIBZHA N
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speed, romanticism #= 3 7|i£ 77 and T VAR E | EAE A B 519 glamour & A <Rk A R
A7, 5AEAF, LD,
34 [EE]A
(B AMEEHRATLEE, A AL LGN FEALFEAA LR EHMES,
KA TR NEEHR 5L G2 RTLIGERER, REZREH
systems | & | A& 49U 2297 . autonomous & A B E65, BT, 5M E A, &
it A,
35 [ER]F
(BT AL EHRAEEHR, BLARPRASIRGALET 2R —H, G40
at o #4 )5 6 with, T VAR 2 A& 4 B £33 at odds with % B £ 58, A 7“5
A—, 5 AR B EARAS ML F,
yi= I
% 18:D)glamour /] ; F)odds AT B4, 5 ; G) opposites X374 ; 1) prototypes JF Y |
4fEIE ; N) spectrum Sk, o [l , 405K, J¥ 41 ; K) random T %, i 2
B A:B)detached A 55 ; 1) pouring A, iE A ; L) repressing #P i, #1 4 ; M) segmented
a8, Rl oy
7 A) autonomous [ 35 H9, [1 £ AY; C) dual X EFY; E) imminent B % 4 69,
H) outrageous 3% AWT[#] (1) ; K)random {13 AY; O)ultimate HzZ¢HY)
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— A E L BRERALEE S, B & — R ENE, 7T UM IR L[ 29] /r & ik, I i
B IHLECRYHLER

(RS A 3ok 46 M 2 A 4 A6 9 E K, il B0 6 R 25 OG22 AR e, 5
[30] B, T 22 ok WA HLEE MR eS| i HL A0 CHLIIEER €, ik, ENR
AT REATISRIE B A BCH , AN 2 0 AR AL 5 FH ) Sl ik ek 58

C IR E B AR R VR — AR [ 31 ] BEPLAY BT IE B R AN KT RE A
(9,7 — AR A RIS A XU, 2 P i AL A4S A AT REME SRR 22 (HIX JF AN g
BHL 1F e B S AR 7 ) %A 0573, B B IR A5 9 3 S Al A AR [ 32 ] e i A a4

ROHAL S IE 22 8 40, A2 UK A LRI B TR £ SO [33 | riE
12 P O 8 U0 ZE X AW AR Y U . TR sh S B S N TR BEM[34] A £ RS
4G A TR D EES T RED RFE AN SEm AL, X e &
SRAR ] 5, (E IR QA% B SR TS, B HEAS  r R AT I, B UOX A, IR A R
FRAY IR LS, TR E LT 4R (R4, XIS R E 2 [35] A —F " X
=k,
Section B
36.[BRIF AU —Lnsilh, F &k e R RRAE P RAFL, XE5RE

F ¥ 45 “ Their philosophy is that extending the life of a pair of jeans is not only great for
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the environment, but allows the consumer to get more value out of their product.” 48 F .
AT 49 benefits both the environment and customers #& &} %€ 45 4] ¥ &9 not only great for
the environment, but allows the consumer to get more value out of their product #9 [} L
A

3[ER]C BLA—FRERT, o byl 5 H AR T EH L0 MAAMLIZT A0
R X5 E C F49“In a survey of 54 of the world’s leading brands, almost all of them
reported that consumers are showing increasing care about sustainable lifestyles. At the same
time, surveys on consumers in the U.S. and the U.K. show that they also care about mini-
mizing energy use and reducing waste.” #84F, #F ¥ 49 getting more concerned about F=
energy conservation and environmental protection & %} & 1 ] ¥ 49 showing increasing care
about = minimizing energy use and reducing waste #9 ] SL4%iE

B[EFRIM AL AN TRABEAE AR ET R REZE P ERE,
X5 EE M P 65“By creating more awareness around your efforts to reduce waste, and
by developing a culture of responsibility, repair, and reuse, you can build customer loy-
alty based on shared values and responsibilities.” #8545, 1 -F 7 4§ by creating a positive
culture of environmental awareness *J i /& 1% 4] ¥ 4§ By creating more awareness around
your efforts to reduce waste, and by developing a culture of responsibility, repair, and re-
use

39.[BFR]E BLALAFFHRFEAED N MNegoih s AR GFERT, XI5R%E
¥ 49 “...they’'re promising quality and durability to customers, and receiving the reputa-
tional gains for being environmentally friendly” #8 #F . #2 T " #J companies launch envi-
ronmental programs T & 5 4% #] ¥ 49 have launched environmental programs..

40.[ZBER]G BUH— T E N3] @ A2l 358 $A4F A At ey R AR A de, X B
% G ¥ 43 To motivate visitors to bring in more old shoes, Adidas Brazil promotes the
program in stores by showing videos to educate customers, and it even offers a discount
each time a customer brings in an old pair of shoes.” #84F, # T P &) offers discounts to
customers who bring in old footwear to be used as fuel & %} € 1% 4] P 49 offers a discount
each time a customer brings in an old pair of shoes %9 5] 3L 3%i£ |

41 [BEIN BLAGKRAEHESTARHHEREIKETmA, X5K%E N P&
“Reducing waste by incorporating used materials into production can cut costs and
decrease the price of procurement( £ %) ;less to be procured from the outside and more
to be re-utilized from the inside.” #84F, # - ¥ &9 Recycling used products #» help manu-
facturers reduce production costs ¥t 5 & 4% &) ¥ 49 incorporating used materials into pro-
duction #= cut costs and decrease the price of procurement .

R[ZERIH BLALTF RS ATEMG T ELE, X 5% % H P45 The materials
from e-waste include iron, copper, gold, silver, and aluminum materials that could be re-
used, resold, salvaged, or recycled.” #8 4, #2 F ¥ ) Electronic products #= valuable
metals that could be recovered *F 5 /& 1% 6] P 49 e-waste #= iron, copper, gold, silver,
and aluminum materials that could be reused, resold, salvaged, or recycled,

3. [EFER]B HBXAAMNMFEBAAG , A EXAHMERL Rt Fe, X5K%B

¥ 49 “ Conventional wisdom would seem to suggest that companies have no incentive to
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lengthen the life cycle of their products and reduce the revenue they would get from
selling new goods.” #84F, # T F &) commonly believed #» companies are not motivated
to prolong their products’ lifespan > #1 5€ 4% a] ¥ 49 Conventional wisdom #= companies
have no incentive to lengthen the life cycle of their products #9 F] L4EiE |
M [ER]] BLANGEFREKFT BMLSELNH, XE5RE T T “The
partnership benefits both sides by allowing unconventional partners ( for example, two
companies from two different industries ) to work together on a specific aspect of the value
chain, like, in this example, an engine firm with an accessory one.” #8 4%, # T ¥ 49 ad-
visable for companies #= partner with each other in product recycling & & & 1% &) 4%
benefits both sides ## work together on a specific aspect of the value chain 49 F] _#5i£ |
45 [BRID #HLA—db L2453, iR FREEEHLRTIETRLL
L ay, X5 % D ¥ 69 “some companies are realizing that placing the burden of recy-
cling entirely on the consumer is not an effective strategy, especially when tossing some-
thing away seems like the easiest and most convenient option.” #8 4, #1 -F P 45 Some
businesses #= it may not be effective to let consumers take full responsibility for recycling
X5 A 6] & some companies ## placing the burden of recycling entirely on the con-
sumer is not an effective strategy
SEENL
AR EHBEFELXFH N TEDRE

[A] TERHPEHE RIS G AR ZIR P, I HREAE 28 13 MR IR, BT
5| 2025 4F , X — Rk B 22 42, RIKER A 44% KD  AESE R A A A
Wi S A O AR A Y A AR,

[B] [431f&5e M-I, 2wl T s HILAE JHL ™ it i) 2 i ) 91 0ol 2 5 2 ™
di T SR AR . SR TSR S L | BT 22 ) A Ml A 7E 75 18 A aT s 20 B IR 9% . BB
DR SR A G TR s e, S A TS 2 D DR T T 0 R ) SR A T fR 4 A
BEA Bk,

[ C] LA EE M I (147 it AT DA WIRA i R e S ik, AR e 22 P T 2l 2 O iR O T T e
Peo XS AT R I CER AR APEREAN S . [ 37 ] 7E—T00RS 54 A~ ik A 40500 dn bt Y 3 £
h, JLT- B it AR P R T 9% 0 00 T Rp e A 0 Jr SRR R EE B IE A4 . 15 BRI, ot
2 R Rl 21 2 0 R A R I b A ]t D0 Sk U 2 RE A T AN el YR 9%

[D] fERZECGOLT , P = ah i A B, [45 ] {H—2640 w) BR ], 4 B
DH SE AR 288 B EIF AN — R A B SR, JE R M9 — SR R R e
b F BT fE Y BEFEIS

[E] [39]MR% FEI e Al ay— e T H Ry s mg 2 8 F a8l
fir B X R B AT Y 7 at B OGRR  IF By R AR ST KA U (B A A P e ik i3l 37, At
76 2k 5 A A B B 4 7™ o 7 i £ AR 55 16 i 9 5 7R e o R R P O DR EE R 1 A
A,

[F] B, Sl A7 95 2% ] Nudie Jeans 76 H —+ZK G R AR EER S . BIEA]
AFEFWAH B A, TR A B, 1202 vl B 2 R LR T T BRI 28 [ s, LA
(% P LAE R P T WM B — 25 Ao . [ 36 ] AT A BB 8 4 A A ) {7
i A O AIEA S, i B AT RAETH 0 A AT B = PR (L, S E A
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P AT R, AT T ] OB E A2 LR G, 06 2o W B O 8. B — K M
F1AMAREE)E Patagonia tREAE RIFEAY ], &5 DIY MH5 iFixit S5A7F , 20504 38 & Wl e
FZBMA AR, mPiKINE, A wld A HE PRSP 4T E . B
A , Patagonia FAF7E PYAETA N B T U 55 oM R EY 4 7 (e P83z s/l | IS T T
BOH - D RPEFR XN TET RO A, [, BEALLEAE HE B H
i o AR

[G] 7ECLPY, 85 A &) Bl A 30 [ 2012 4546 St — 01 44 R vl 45 4 J2 i R 1
LR %7 o] RICKE AT n] b RELA% i A Bl ik g ) | AR e A RO R - L Ak o 3 AR
BREL, F T 00 E RE IR M A 2 AE B b, ENTR ARG KR R BE0R KL, [40] 0 T
it B8] D 2 o B 22 I FL A, o] e ok B0 O 4 o e /s UK BT 25, A R I 4 iz 0 R
H B AR R IR ok — SUH R S A0, X A TR 1 f 2wl B9 A0 (B0, DA 4 5
TR A EFE 4

[H] BB AEE RIPLE, JAhit,2014 45 SR A7 T K2 4200 50
1 IR 0 ( B S SRR s 2 B L ), G S RN 4331 /5 800 J3 A1 1200 Ji i
(42 ]I P A RS R A 4 AR S S bRk nT AR B 1 | el sk e
W, XL 8 B S MEE T 520 {23650, 18 @ BB SE ( Best Buy ) #1 = /2 ( Samsung ) iX
RFER L S e e JLAE AR A 7 g - 9 [l Uie Il H B AR TH 2534 BT 8T
i

(1] %1 HAlA S/ iR o A5 B IRE AR 40H 98 5 P SR 0 Rl 2 A= 06 i A 4
Al , L5 & P 7 LA RISCRTR & 7= fi (8 R 55 0 A 56 2R A — ST 20 A 3R

[J] [44] FHRAVEIKLE, I SRARIE — MR A0 28 5 1 10 il o i L IR 2 2 45 i 2 Ui
AEIHT= S BRAR SAEIK A, B 3h T Bl 1 i DeWalt 55 Lowes #11 Napa Auto Parts 5 /3 A
AR A TAY R R B IH T BB 7k, S8t e iR & M AVEOEE (filan, ok A A4
ASEATAE P A w)) FEEEE B9 4 7 a1k, Biln, fe A= ol vh , — R sh Bl ml Fil—
F IR A ] XA G AR R R XTI RO A %

[ K il /2 e dert . B8 SR 0F A B R LRI RIS TH B AL L 9140, DeWalt %
LR R SR AR B A TR IH TR BRI e AN PR gl (A, R ok sk 2 T L A9 SR 1A B
ARAR R g ELAR X SIE B A AT T ROKs FE R T e, ik B AR A (B R 8 100 3ETT Y B A By
11, DeWalt HEH 17— Hit H , RUs s AT ] T H (S, DeWalt 378 505 F) F X
SEA bR A 3BT i

[L] M—ARUSFE I o, BB R 2 VR 0 0 e S e gl Yy AT AT [l -3 40 vl e Tt
I ] RS T i 2, RO T A X R & PR d BAR T Z A 30, Wiyr R —ITr 85
BRWREE P S5E, sl B, DB LLZE T [ sl A AR £ K, il an, A 3K —
B AKHH A Ty R R B B A A, R R LR R A P A B 4 X TR S AR R F YA
S EIRGH R L F R DOk, RSO T EOR  EnT 25 Eooiy SR i IH B
W, IAEFFZ TR ETT .

[M] 5% P HEERNEW S, TER/ A S 2 2Z 8 K20 5 R AU
(& 5 W55 W0 OC . [ 38 |l s AE AR /IR S 9 %5y rh oy B 2 0 Sl R R
TDTAT A LA ) SO, T DL RN (0N 9841 09 Sk ml) b 357 2 P B

[N] ax#efl-r B2 kil —A HEN R 7B & P 5 2R AT a9 B8kl BLan
S M EEEFLEE, [ 41 ]38 B IHB BN A A 7=k 2D 9, AT LA R AR R A< F1R 1A 41y
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[O] Al A QAR 225 H A #  TEAE I FEARPR 22 57 vb, DB B8 5 mh LAY ot

(B /D | T A S M A R SR R #2 b, i E 2D O R (B EA TR 41L&
% 55— i R,

Section C

Passage One

46.

47.

48.

AftA SAG-AFTRA B Xf — L4 55 xk tH AR @ it 4T R Lo
A) A=z 1] (1557 3 & el gt Bz

B) HX gl [R] R4 7 5T R ) A I I i S 2

C)1E 19 T H W ikrh G 2 — 0 21350 i

D) fb i1 Z A B SN 1

[ZE]D FEmpM, #7%EL P 5H =4 “The strike comes in light of an unsuc-
cessful 19 months of negotiations after the existing labor contract known as the Interactive
Media Agreement expired in late 2014.” 7] 4n , $biR F T 4 AR A4 Z 3h ARt 68 30
AHHEF T 2014 FRKEME, 2 19 M AHKARRGERATREN, BT
o0 D MEH, LFHRRAERFHER FTEHRFIMIELIE 2RI I,
A A B A= C MR EH

BRI EEXIERITURCERFR THA?

A)IEEREHA T BRI,

B) B ZE G NI HAEM

C) EW G| TIFZ2E 2RI & 1 5

D)EfEENTS LA T RKERE,

[BR] A ¥ ifERH, ARIESP H =849 The video gaming industry has ballooned
in recent years...In 2015, gaming produced $23.5 billion in domestic revenue.” 7 % i1
R AIFRATL R A, 2015 5 FFRAT LA # T 235 1L £ A B PO, BT
A AR RAT LKA T ERAHE, B, A BEH, P produced $23.5 bil-
lion in domestic revenue 5 A i reaped huge profits 4 ) L4 3% ,in recent years 71 /R3] &
W, BC AALFHARER, DAL FHAAFEAME, M RABAT &, HHR,
XERTERAFMHTAER?

A) BIE AL

B) A BARPES W],

C) HTHHEIWARBAN TH,

D) Fe i T AR [A] (1 BR ]

[BFR] C ¥y, RIS P 5 w49 So the voice actors are pushing for the
idea of secondary compensation—a performance bonus every time a game sells 2 million

copies or downloads, or reaches 2 million subscribers, with a cap at 8 million.” =] %= 2
F IR RAVEE R RARATRAF = R AME 69 Mk ——FF B 3k & 8 200 7 % M A
HRTHE, REZELH 200 FIT7H Fot ARTAKFREEE, LFRA 800 7, HHTIA
e XERFEAABERAATHERAGTSI LT, L CREH, X PRI
TERAEIETRA S GEFA, PR AL HFRARERAT A (25 H L FHMNELR
EMFE AL, A FRIEH, B A D L F I REA,
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49 X FEEHER , Keythe Farley % Tt 47
A)fBATTA A TAERY R Z 40 —JCHT AL
B) A i1 EE kATl 52 BB AR
C) A T84 75 2R
D) flfiT AR 2R 51,
[BE] A FTEm¥y A, ABELPHEMFE =691 can’t imagine if there’s any other
acting job in the world where you don’t know what show you're in, when you’re hired’”
7 4 Keythe Farley #1 B & L x M8 %, SR T A, # R L2 EFEF Lk ig T4Fit
P Rdmid B TAEMEH 4, #2%H = F " And yet that happens every day in the video
game world, ’...* I was a main character in Fallout 4, a character by the name of Kellogg,
and I never knew that I was doing vocal recording for that game throughout the year and a
half.” " 3t , £ AL R R P, Roil f TERH AXHHLGERMELR L, 56
ATE2A(BH4)PH—NEA, AL LT Kellogg f2H Nk Rmid B THE—
F oy atiE RAE A MAHRFE, BT A REH, LR HRBA,
50.Scott Witlin 2IBHIIE S 2T A7
A) Gn RS O3 BGIEH E TR A A AT i
B ) 4O e ) BE e £ ATl i R B £ [ R
C) FC i i 51 (AU TIE , A 2L s 51
D) $& /NI S A RC 5 18 61 AR AT SR L E ¢
[ZXE]B FoEm¥ym, HELPRE— B “if we pay them under a vastly
different system than the people who do the 99.9 percent of the work, that’s going to cre-
ate far more problems for the video game companies’ " ¥ 4#, Scott Witlin #Jf & = , Bp 4%
WA 2 TZ AT TR R A | Jon R AT M AT 69 388 ) JE 55 40 99.9% TAF 89 A 84 305 )
ERRARR MM HE RN FRE S PI M, #HTH BAEH, A CHD
IR 2 Scott Witlin 42 F 8948 &,
TN R
heavyweight [ 'heviwert | n. iV E ANk ERYIET (H5H) BRI, EAN
expire [ 1k'spara] vi. M, 24k
balloon [ ba'luin] vi. J# ik
residual [ ri'zidjual | n. 34y s %I
trigger [ 'triga] ve. Gl %, G ; il A&
SEIFL
MR CIF A6, SC FE AR A ZAR P2 (SAG-AFTRA ) B A X 11 ZXA A XK H it
R TEE T X PR T 2015 4F 2 H 17 HIG &R A, X280 5] th a6 — 2 e f 7l 19
RN E] G020 Insomniac xRS 7] s AT T E .
[46 1 HUCE T RAEYRR N B ah i AR P A 97 3l & 7] T 2014 4E KB A, 24850
19 A~ H BRFAR R BESL F AR, SEYBick 2B TRN 7SR 28 — UM R H A
RV, WNAR I A B 25 B 8 R0 0 Ve 8 22 42 By Y4 e
[47 JUTHK , AT AT b WA e . (IS AZWLI ) OB AR, 247l 1E AR T30 4 i
DRI E (4712015 4F W4T GIIE T 235 /2 RTTHY EIRA .
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B SAG-AFTRA i 18 53 A2 A 9 At Al T A i A% T-AE i 78 2 i iy il 2 . Ak
G A A HE B A AT R A kM A A i —— 8 Y ok 32 200 7 48 D1 S F ek R
Bkt , o TR F 200 J3 AT P KR T DAARAS R S, EFRA 800 7,

“ i 22 I () AT e B AR D T AR AR B S a5, B ¥ T 51 Crispin
Freeman Ui, “ X & — 4~ A #30E BIRE A — AT E 7, fb IF A 2 8 5 B8 K ATE
METH TAE.”

AT 7 — A E WAL R AT A R P, HH{E SAG-AFTRA IR A2 51 2 £ G Y
AC & i 51 Keythe Farley 14 [49]“ R ICEAH LR, SRR, HH 26 id A HAh %
TAELRARIE A S A"

[49 ]SRN, A AL AT AR HHE b AP B KR A R 2K, 7 Farley #& b J8) 16987 1 &
e BERCHE IR CRST 4) i — 1 FE M X A AR 4 T Kellogg, T M KA HI
1 FRAE—AF 109 i (] B AR A BN AR SR "

ScottWitlin J& AT xR 2y ) 4 C e e, b idd 7 5 78 51 e il VP00 2R A T A b T
b7 EBIAS S 1% 09+ 52— .7 O, Widin 356 [ 50 ] B ) i S ny g AP, g
FATLE AT R H1 B 5 185 99.9% A A A B i B Al 3 R AS A ], 35 45 25 #0430 i 2 2 )
il A T 2y [R)

Passage Two

S51LEEFHNAKZERHOENZTA?

A) il 7B R R — N B) Sl 2> "I INAK S 11
C) s MAR= PR T . D) #{ K 2 288 A

[ZEE] D Fxa@myM, HRBELPHF—F4)“...a new space policy focused on
managing the increasing number of satellites that companies and governments are launching
into space. Space Policy Directive-3 lays out general guidelines for the United States to mit-
igate (% fi#) the effects of space debris and track and manage traffic in space.” 7T %» , K=
BREEERLMABAGRE RO KM S 6 T2 AMBE T MK R, 53k
SEAe T 7 A i, AT 4, D R EH, X P manage traffic in space % & D A
improve traffic conditions in space, A i lay out general guidelines 7% 5] #2 , 12 3 Ff K 3%
) space exploration, /& T . A& #3HR, B 4o C AP H AIRAL,
52. B S EBTEITBUR T Az ML+ A

A) I KRR B) Waill T3 B iE17
C) I RN K ST, D) #HHr DM fGH A,

[BEFE] C Wy M, B L P F =69 “The department will make sure that
newly launched satellites don’t use radio frequencies that would interfere with existing sat-
ellites, and schedule when such new satellites can be launched.” ] 4o, 7 £-8F '] % #4 4% 35
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that launches a satellite or spacecraft to vigorously analyze the likelihood that any of their
actions, from an unexpected failure or normal operations, will create more space debris”
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working on developing technology that would dispose of or capture space debris before it
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Part IV Translation
[i%3X)

China is a vast country with a large population, and in many places people speak their
own dialects. Dialects differ most in pronunciation, but less in vocabulary and grammar.Some
dialects, especially those from the north and the south, are so different that speakers of dif-
ferent dialects have trouble understanding each other.Dialects are regarded as an integral part

of local culture, but the number of people who can speak them has been decreasing in recent
years.In order to encourage people to speak more local dialects, some local governments
have adopted approaches, such as opening dialect classes in schools and broadcasting dialect
programs on radio and television to preserve local cultural heritage.
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dialect [ 'darolekt | n. 15
pronunciation [ pranansi'erfn| n. A%
vocabulary [ va'kabjalori]| n. i#iL
integral part ZH h# 47
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