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Al technology has become a valuable tool in education,
offering students personalized learning experiences and efficient
academic support.! However, its use must be carefully managed to
ensure it enhances, rather than hinders, genuine learning.?

Firstly, Al can assist in simplifying complex concepts through

intelligent tutoring systems, providing instant feedback and tailored
study plans.3 For example, language-learning apps use Al to adapt

exercises to individual progress.# Secondly, Al-powered tools for

writing help improve writing skills without replacing students” |

original thinking. 5 Nevertheless, over-reliance on Al may weaken

a supplement, not a substitute, for independent learning.

In conclusion, Al technology, when used appropriately, |
can greatly benefit students by offering support and enhancing
efficiency.? Universities should guide students in balancing Al

assistance with active engagement in learning to maximize its
advantages while maintaining academic integrity. 8
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critical thinking and creativity. 6 Therefore, students should use Al as
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1. In conclusion, ..., when used appropriately, can greatly benefit... by offering support and enhancing efficiency.
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Part 11 (:E) Listening Comprehension]

Section
News Report One

@ - vinnix-

[1] A Florida teenager and an Atlanta woman won the overall men’s and women's divisions Saturday at the annual

7 Mile Bridge Run. Vaclav Bursa, 15, of Big Pine Key, Florida, finished first overall. He completed the race in 41

minutes and | second and claimed the top spot in the men’s division. Bursa won third place in the 2022 race. He is a
student at Marathon High School. Joanna Stephens, 28, of Atlanta, completed the course in 41 minutes and 12 seconds.
She won the women’s division title and placed second overall. The race drew competitors from 41 US states. There
were also runners from other countries, including Canada, the UK and Switzerland. The run closed the span between
the Middle and Lower Keys to traffic for 3 hours Saturday. [2] The April contest is one of the most popular running

events in the southeastern United States. The race field filled within minutes after online registration opened in January.
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|. What does the news report say about Vaclay Bursa and Joanna Stephens?
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2. What do we learn about the April contest? % vy A ¢hix b, £ TliFdit 47
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News Report Two
@ - vinnix-

British astronaut Tim Peake is stepping down permanently from his role as a European astronaut. He's going to

take up a full-time position as ambassador for science and space instead—work he's been doing since 2019. [3] The
former British Army Air Corps helicopter pilot was selected as a European Space Agency astronaut in 2009. He flew

to the space station for a 6-month tour in 2015. The tour saw him control a robot on earth remotely from orbit. He also
helped dock two spacecraft. Tim said, “Being an astronaut has been the most extraordinary experience. I’ve had the
privilege of working with an exceptional team of individuals during the past 13 years with the agency. [4] It has been
incredibly exciting and rewarding. By assuming the role of an ambassador for human flights to space, I'll continue to

support the European and the UK space agencies.”
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4. What does Tim Peake say about his work with the European Space Agency?
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News Report Three
@ vinix-

IS] An Asda store in Wales is now home to five cats after they wandered in and made themselves comfortable.
The supermarket is known for its loyal customers, but now has a different kind of visitor that has appeared over the

last year. Regular shoppers at the supermarket are familiar with the sight of several cats settling down in the shop
aisles. The unusual situation started about 12 months ago, when one cat routinely started visiting the store. [6] Local
newspapers reported that puzzled customers posted on Facebook groups to try to find out if the cat was lost. But its
owner assured the concerned customers it was very much loved and fed at home. It just enjoyed visiting the shop. Staff

did their best to discourage the pet from hanging around. But instead of leaving and never coming back, it invited its
friends round. |S] There are now at least five different cats who come almost on a daily basis. They visit the store so
much that [7] staff have been forced to put up signs, asking their customers not to feed them.

O sxirm-
5. What do we learn about the five cats seen in the Asda store?
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6. What did some customers think when they saw the first cat routinely appear in the store?
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7. What are customers asked not to do? il 11148 & £ R &8+ 47
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Section ()

Conversation One

@ Wi B »

W: [8] I've been thinking about moving off campus next semester.

M: Hmm... I don’t know if that’s a good idea as your mother and I would worry about you living all by yourself in an
apartment so far from home. [9] And then there’s the expense, too. I'm not sure we can afford it.

W: Well, I wouldn't be alone, actually. Three of my friends from the dormitory would share the place with me. And
with four of us, it wouldn’t cost any more than living in the dorm.

M: Are you sure about that? [9] Rents in big cities are high, and then there’s the cost of electricity and gas. Have you
factored those in?

W: We've budgeted for those, and for Internet and transportation. And if we move far enough from the city center, the
rent is low enough for us to afford all of it.

M: What'’s about the commute to and from campus? It sounds like you’ll be wasting several hours every day on the
road instead of studying.
W: [10] It’s about an hour to campus, but there’s no reason I can't study on the bus. After all, 1 did that during high

school and my commute was even longer then.

M: That's true. But I'm not sure why you want to leave campus and go through all that trouble when the cost is the
same.

W: For a lot of reasons. We'd have a kitchen, so we could cook ourselves. And we'd each have our own bedroom,
where we could study instead of going to the library. We just have more space and privacy.

M: [11] I'm not convinced that the benefits are greater than the disadvantages, but I'll discuss this with your mother.

@ mxitm-

8. What has the woman been thinking of doing next semester? %+ — f /£ % & F F Bt 47
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9. What does the man suggest the woman take into consideration? ¥ ¥l +# B4 47
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10. What does the woman say she did during high school? & - 4 3 § o it 1+ 47
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11. What does the man say he’'ll do at the end of the conversation? f£ 377545, B Ll if 8t 47
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Conversation Two
@ - viniix -

: Good morning. [12] I'm looking for a present for my nephew, Lawrence.

Hi. Do you have anything in mind?
: I'm not sure. No. Do you know what boys aged around ten typically like?

222 =

: [13] For that age group, our biggest seller this year has been this action figure. It's called Bobo Man, and it's
incredibly popular.

: Does it do anything?

Not by itself. It has no batteries, if that’s what you mean. There’s a Bobo Man cartoon popular amongst young

children, you see. And this toy is the lead character from the show.

W: Oh, I understand now. I've never heard of it, but I do know little Lawrence loves cartoons. Do you have any other

z £

popular toys? Perhaps something educational.
M: Yes, of course. Right over here, we have dozens of puzzles for children of all ages. They are fun, great for
exercising the mind and can be played either alone or in groups.
W: Tlike this sort of idea. [14] Lawrence has a sister who is slightly older, so maybe a game that they can play together
would be good.
What do you think of Battleships, then? [15] It’s a total classic. It has been around since the 1930s.
W: Oh, yeah. [15] We had one of those when growing up.

ES
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M: [15] Of course you did. Everyone did. And kids enjoy it just as much today as you and 1 did when we were young.

Some games just never get old.

W: T suppose you are right. I have fond memories playing Battleships when it was raining outside and we had to stay
indoors. That’s decided then. How much?

M: 19 pounds and 90 pence, please.

W: There you are. Have a nice day.

M: Thank you. You too.
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12. What is the woman doing? % 4 /£ 4L+ 47
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13, How does the man describe Bobo Man, the action figure? % =407 4% if 3 15 548k ik 4k 7
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14. What kind of game does the woman think would be good for Lawrence? -4 % 1+ 4 4 64 85 28 18 & 40 87
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15. What do we learn from the conversation about the game Battleships?
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Section(Td
Passage One
@ - vinmx-

We assume that if we offer our customers more choices, then they'll be more likely to buy our products. [16] But
here’s the paradox of choice: if a person is presented with too many choices, they are actually less likely to buy. [17] In
2012, psychologists published a study about jams. On a regular day at a local food market, people would find a display
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table with 24 different kinds of jams. Then on another day, at that same food market, people were given only 6 different
types of jam choices. Guess which display table led to more sales?

The study found that while the bigger display table created more interest, people were almost 10 times less hkely
to purchase a jar of jam than in the case of the smaller display. Customer satisfaction takes a hit as well. In the study,

the bigger display of jams leads to lower customer satisfaction than the smaller display. In an extensive study published
in 2015, researchers analyzed a total of 99 choice studies and specifically looked at those cases in which reducing
choices helped to boost sales. [18] They found four rules that motivate consumers to buy: when people want to make a

quick and easy choice, when the product is complex, when it's difficult to compare alternatives, and when consumers

don’t have clear preferences. So as you can see, when it comes to choices, less is more.

© - sxitm-
16. What do we learn from the passage about the paradox of choice?
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17. What did the psychologists want to find out in their 2012 study about jams?
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Passage Two

@ - vinmix-

The New Year has come and gone, and many may have already forgotten what they had resolved to do on January
1st. But if that resolution was to volunteer more, now is the best time to start. Volunteering can drop after the holiday
season, and by February, some organizations lack the volunteers they had in surplus just a month ago. [19] According to
one survey, only 26% of Americans volunteered, despite reports that many Americans view volunteering as worthwhile.

Why such a disconnect? [20] Most people cite time and conflicting work schedules as major barriers, but
employees and employers would actually benefit if companies made employee volunteering part of the job. Researchers
have found donating our time and talent to others can lower blood pressure, boost happiness and improve mental and

physical health. Studies have also linked employee volunteer programs with more productive employees. With so much
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emphasis on employee wellness these days, company volunteer programs could be the perfect 2025 resolution. But
for volunteering to benefit employees and the workplace, the entire organization needs to be involved. By allowing
employees 10 donate their time during work hours, the workplace becomes an outlet for personal fulfillment without
affecting personal time. [21] In one survey, 89% of employees perceived companies that sponsored volunteer activities

as creating a better working environment, and 75% said volunteering was critical to their well-being.

G - nxirm -
19. What do many Americans think of volunteering? i % £ [8 A dofT & # £ BRI %7
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20. How could companies ensure both employees and employers benefit from volunteering?
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21. What did 75% of employees say about volunteering in a survey?
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Passage Three

@ - vinmix-

[22] The vast majority of the UK’s 200,000 tonnes of retail sectors annual food waste comes from supermarkets.
But it’s a problem that impacts independent luxury food suppliers too. The scale is small. It's estimated at less than one
per cent of the UK's food waste total. But the quality from these suppliers is high. Everything from specialist cheeses to

sought-after coffee beans gets thrown away every day in the current food system.
This is where French entrepreneur Sophie André comes in. [23] In 2016 she moved to London and began

by setting up a business delivering luxury hand-made food across the city. “Food delivery seems to be a big thing

here,” She says. “So I started delivering products by bicycle. Talking with local producers I learned that a small part
of the production is sometimes wasted due to problems with size or shape, but the quality of the products remains

unchanged.” [24] Unlike many food waste projects that have sprung up in recent years, the idea is not simply to

redistribute waste food, but to provide a high-quality product. André’s company Elysia offers breakfasts and snacks
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specifically aimed at business meetings and events. Once sourced, Elysia uses waste products to create “simple, natural,
straightforward™ meals and snacks. [25] Perhaps unlike other waste food, the supply is regular. Suppliers will always

have a certain amount of surplus. So the menus remain regular too. André believes this benefits both her business and
her customers.

@ mxitm-

22. What do we learn about the UK’s retail sector food waste? £ T % B 54 L eyt d, SN T 8 H+47
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23. What does Sophie André’s business do in London? % if + S48 7 A0ty £ & R 4t 4097
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24, In what way does Sophie André’s business differ from many food waste projects?
i FHANAEE S SRR LARBAITRE?
A) BRI = 5 0 R FTRAR C) &5 MMk - A .
B) B AR T R R AR, D) B B 08 R R 60 &
s-r TEPEB, GIEER 0B R R B A, s HEEHTREFFES, W
RERMESRMN™ S, WA, CEAMNEES A SR BN HOREZ R Frn:Es
FERROER ™ 6. DIETUER. SCPH R T &5 5 7 B 8 R SR A& ER R s
. AR LMIIN L ARF R 8 RO IR, SARITRR . SO AR R A2 R R
YT S RABRE, MHBRBET. 54 A RIRER AR, fiHERTEIMNA A
SR 90 b BRI H AYIX MR, CREMIENIR.,
25. Why will suppliers always have a certain amount of surplus? A4+ Z{4: B Lo -2 4 F69da 4 =00
A) B TER iR R E A BERE . C) AT WRANIEF =8 .
B) A THEFFMERAY SR D) ATHREEFHESTR,
B CERIGRE, SO SIBBERRAARR, KOV REE. Bl e i AR
T, LR, mITR, R AN SRR R, (A TR (R
e, MR shitipfaa v, ME b FTR, ARTAAE, SOvBE, R RERRE
“regular (F25E/Y) " , MiFE “unique (FIFH) ", AORFSERRERARBEMNH RGOSR, HE
PR A ARSI, BRETRER . B B R SO R S SR T, (HBUCHRR
B AR il BARE R T AN IR B, CIETUR Tl Wi, ChREREPHEERATR, Bk
Fe U] 1 B A S B TR, DT TP AT
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Part 111 (;5 Reading Comprehension ]

Section ()

O -mw-

A Lk 7202455 F 17 8 & & T The Famous People } tf) — B 47/ % “Alfred Hitchcock Biography”
HXFE XFERNGTRADRPFAMAATE - FEHE. sy “BA4AFE" , BBt &
REMANERAZ—, REBUPDACENERTN ARG, EASHBAEBENEEA, BIH LK
i, RRETEGRE, RFAEFEHTHR, EL4NBRABLUHEAFNLRARFEE,

@ - 2xmis-

BRI TROE - A XA SC @ R WAL ORI A A B (26 b “BREAW" MRIKHE, B
127) i ERAE R D REREAZ . R -(IHENSE, L (28) SIAAR. ALK RS K
AR I EZ

fld 40 TR BE A a2k 1R TANAE, Yt AT A AR E (29] 50, EWORR B T L. Ht,
fi ) L R S 0 Y TR L SR A SR [30] RAEREK. MKW, MICRIERFEE. i
. DA, BEMECABIRISE (31] JLMAYECE, AW IR AR R S AR . K e E MR
2 132) A A B A C Z B2 A

fio 133] AEHEE™, A ABUSIES KR BOTIEFOIE, WRERSI N, 1ba SRR [34) L2 (E
THFa e, SChAE. bR ARt ARC , O e 3 5 ok & LR Al b
LT OURE SRR A MO, Bttt A R AT [35) SR FE.

© - nxirm -

26. J) referred (v, Ffi-eoe )
SR TR FRRESHD, 2R ERSEEE-N, HWHXER. T K HE
Famously, [l Mto as..., %5 HeAL I HGT 2431,
(E%#081) i Hitchcock is one of the most influential filmmakersi] 81, {BEAAMEE, i F w8, MLdmA
9% Y R REHL R WA e B B, kol b R BLBENE Y “BBEXIF" M)A XRISE. (be) referred
to as HEIEREAL, §H “BFEHR----" |, (be) famously referred to asBE N “BEN" | FFAUMLAIARE, MF
£ HFreferred-

27. B) cinema (n. &% & )
PHALTRIAK, AT Rin the history of, #1745 W bR 5% 4]
MAT X #movie director ( S0 ) | filmmakers ( UEEHIMEA ) , LIRJS L Asuspense movies
(RRBERR ) nTHEWT, E T35l O, A Hcinema.

28. C) engaging (adj. R 5| Ho9; Gl ANES)
%5 K5 i 1f] A entertained his audience with, /5 il and gripping suspense movies, andif$& 5671,
gripping HIEZ58], #Z M ALREHUE 216, S gripping3t (Al # Misuspense movies.
A FT A Sgripping (4ACAY ) JEFHGRE AT S, B8 EWARSNREAE -2, Bk
SG#E, engaging®E R “GIAAMEM" | TFEBEE, HOVEE.

29. 1) punished (v &7, 47 )
% W 1 1 Mhe was, J5 1 0 ShFERAT &by his father, 2 HAETIA R LA, HWAE
wouahins.
AR AT AR, AOCRIBENIR B TIUaeh, dutalfm, ENT “EN" B4 iHbE
WEFREFF T Lar8, punishedfFATBHE, MOVEE.
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30. L) symbolic (adj. £4E85, LEMEH)
25 K& i o R hidlare, il 2 A i)k of the guilt.., %3 HEALIHUE 7).
I — ) 2 ) 5 A A EAE TR 45075 . hence (PRI ) SIS SE, ENEAEL IR T e EA0 E 8,
be symbolic of HIEERL, &H “RAE-----" , I symbolicE e M AL X B LMY, SCHER.

31. H)offences (n. L3, HETH)
5N B IE A i criminal ( 4 criminalt AT LU A6, &% “HFLE" , BEERAHANE, H
fEdbab A other ¥, MABE R AW, NEREBOEA, SHERLA ) | 5@ Ewith
incredible plot..., #i(% #&4b N BT
and other 2 W 7% & AT 18142 18] B S5 i m U 26 A9 FL TR 47 M9, criminal offences#®7n “HIFALE" |
FEME #7609 JUATETT ( deceit. robbery. murder. corruption) , #F&ifilE, MUMEE.

32. A)caught (v #MfE, MR; & E, )
%5 K& W 10 Hordinary people, /& [l Min unwanted and..., ZEHSALRINGE L4riA], fEfS Bk, #16
people.,
ordinary people ( #ifi A ) “junwanted and unavoidable situations ( SAMCZHE ) —HFAHN "M
A" BAHEZHMEER. (be) caughtinB N “BA" |, TFEERE, HUEE Ncaught.

33, E) highly (adv. 3%, 1)
SHRETTER) T R R, Wim b Rahidwas, f5 Ml HIE R productive, #U%5HE b 1 HTRY
i, G maEEE.
#1455 Bproductive ( #5719 ) 1A Khis amazing body of work ( JL4 AU fES KR ) a5,
B RRA KR arE e, (RARFESOIE, highly “JEH, " IR, SOVER.

34, K)stood (v. %, &%)
SR ETTE S e SE LAY, BTl b Bh3hifhave, JG 1 44 i) ifithe test of time and..., A REALLY
BOd e, MM E.
HTF XY “have 34 the test of time” M5 X £ Mand are considered to be masterpiece ( fi
RAHE) W, BAb R E SRR A X A, AEAARRE 22" MEAEE, fistand the test
of ime MFE I, EHh “LEMBAEHR" , FFEHAAER, HERE Hstood.

35. O) worshipped (v & & ; &)
%5 Weiij il He is also, J& i A S {ERTTH by people, & ALTHA S ARy 250w, Hm5E
BOEENES.
M SCHRE] A R e A PR RS . R e O 2 e AR AR S B L %
WA fE ) g 30, FLAEA T also—ia), AT It Ab & 0076 IE FT P 45 DX ¥E, 28 HH LR oy, (R AEET
A%, worshipped “ZFF; S fFEUCAbIBEL, MONER.
(PN
D) graphically (adv. LB £ F & ; 4503 ) F)incentive (n. # &, ¥ # ) G)instincts (n. Kk, H%; X
#) M)tuned (v. %, #¥ ) N)visually (adv. W% F; HEWM,; #%L)

Section(T)

O -mu-

AL TRAMRENDH., SRRAEFRFRREAMATERE, EXNREADHELES
W XHEHY, RAMTERT AL FE, EHRBERMRE, THIEOBfM S KAPHFA
W, BhE2ARERN AR, ARXEA, BARARBT—cHBExPhER, CEGRS. K%
WRETRAEEAE, ANRLGESAN. RAFTRERTEARGERMM, XEREAN
ERKART.
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© - 2wz

BT F RO R 54 Gy

A) BRI C S FREARRY IR H —— 3 TR R L AR A O AR L ICTL ik, AR IRERE Y

B)

0

D)

E)

F)

G)

H)

D

J)

K)

M MEEE ) aYntE, EASHE L EREA L RS - o) R R Y Bk A O
B [139] M8, FrA X — AR a0, 20165, ECRET RN N1 540i2 K0T, X —HOFER
PR I

(R BT BAYRRITA LAY DERERAENS? K 28 B AT R0 28— — R KR T T A KRR
B —U F A4 FOm, REEINA SEE A ML R . R NE KR P aser g2
SEHEEY, B AEAK ROV . [44] TRATOYH (b RS T B - SLat DRI SR, UG A 2
A MM,

(LRI R A0S, WMARENT . [36] SRAKRAR, Rt hf KRBT RT AR, X
RR AR MR T W — XA SR, R DA, REA
B REA T IR AN BL3070, Y TIS0%THRT, MR, FHEERE, Rt hiRESwER
MO AETE IR b T2 RS RAOREA, DO IUIRE RIE KT . BIEOT WA MERE, X FhULEI AT fE S
PRFE, B b2 R R A A IS . 20134, B A DY AT T 1986 5F 220094 [ICHER 1077 A6 ek bR
P A S 2R PR RUR A AT 0. 5 — TP E 1R PIEER TR &P IR Fe R AR
B, BRI 52 R0E A2 (A . WO A R, DA mT AR o Y L fih i A e
T, ners,

AR, RRITETESOER, IR IR IR RE 5 0aEr 4. 141 BERRRYS
PR CoMERG . b RL 0 ol RV PR Y RS 7 E I, &l DU A5 KA 3052,

(38) I 7 2 BEIRA A SN, P EER - BOA N, MR FEARE, TREATH. X155
WD, SREKFERFERMRBEAZLE - 0 CEREE TSSO S (R
9 FILCOBE BB ) 2 A DG, R 7 T TR AT o A A K 69— 3543 AR A B A R £ R .
s A SR B AR A BTIT 15 A S O A i A B Ay 3 MR B S T T AT .
M E SRR ARE? BEh TR 20 BT Rk 000 5 515 A 8 209 B el K 0 R m IX K
foZBl, MY (FERT) PRI E T2 (M, 230 RS KCF ™ R
[4218kifi, 'R SAEHEARERE, TA%IKE, BERERT. ERA - BELN. MXERGHS
it RHEEN 150 R GXRFY A0 ) REHE. &t UIRESiE: SHEMYENERS
B GHE A AL F, R B e REAT — S A (RS E# SBOAREA L B 6,
FRA T 165 o A A IR

Hit, BRI, RS R SR BRI TR — S, ELSEURRE, B TFRELEFHA
K, SRR A AR AR K. AR R, ERTERTAemER, FRIEEAMNMRE S
A RES L B O HEPERIBRAGE ( ZoHELD N 2000 FESE, BHELAN 2500 FREH ) . 145) KERIDIFRCE
XM, R &K A REA R

i FRAS TR F ARSI, AMNSEAESYRE . MR EATRESBEUR TN . (40) REhnM X
LB FREED A SORIVAOR, kR, FRATAT L o R A KRR R, DMRRR
A REZ M E TR0, A S SRR R Y B

[37) B T 06 52 00 ) 95—~ J60 DR R e 0 B 0 B A ol A7 Al A W R AY . AT, "R E AT
R ANEGNA YRS EETE SRR, " RTNE. “RINEXWBESBATRAENLE
My, WRRATEY SHATE R BR R {007 A M 0 0 il RN .
PHUARERERGTEL, 193] KRORLFS, WEREP, SHRLZERYI, WX ifiE
Bt S B TEN, " ECREERA S - BRI, RPN RS e KK,

MiH, wWEhFER, XA RCHBIG “HH A" MMEETE, “AEGXEA LHKRMESR,
B ERBR AU THORGEE R, " Wi, “XER2A THIRNKEPaBokEad, HOR
IS G AR, M SEmA . " BTIL, REGRIHESAZKREL, 8RR ER
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B, SRR ERIEARD  S0ET AN, A AR MSHEZORBRAN, ELL2HER
Mo BMIERIRIME MR, HEaEE—Fh TR AR R .

G nxirm-

36. Wit SN KRAW A ET, EXANTHPTIE.
EEW| C. & M T A 15 B Fruit juice, different from whole fruit#contains much less fibre & fL #|Cf& . CR
B3, 5EMKETE, RiidHANspSHCHER. MTHEGHAER L, K+ Fruit juice® T
7w &, different from whole fruit#f £ /& 3 # #9Unlike whole fruit, contains much less fibre 5 /& 3C # #7has
most of the fibre removed @ X, # &% %C

37, (EFE] A% AN R0 & A 0 FIgER IR A0k V3 1) 47 % sl A7 W P W
EEWIT| 1. AT 5 8k 15 a juice diet, rid our body of harmful or poisonous substances i L #1515 & —
HRE, REREEANGE - PFERECTDARAANSAAFHRAGRE. BTH5EHRX,
3L 4 Some people believe 2 /i i X & & the argument, a juice diet® T 8 = & & F i@ § 3, helps to rid our
body of harmful or poisonous substances ! 1% & 3 # Y help to remove poisonous or harmful substances from the
body, # &£ NI,

38, VA WFIE R ORI R A5 0, IO S0 T S A, ik A 3 22 0 ARl
EEN) B, 8T X 8815 B A lot of research. the same conclusion. does harm to the human body #surplus
calories € LFER. ERF—9RH, RT 528 MAAOXKN,, FEHX LA, vRRITFER
EdW, EHEAEYN. BT 528 F XL, £9Alotof research comes to the same conclusion 4 & X F £
many studies agree that& ¥, fruit juice does harm to the human body & 42 B 5T # £ fruit juice is harmful, when
it leads to surplus calories *f I f 3C # #7if it contributes to an excess in calories. # % % HE.

39. [BFEZ] AR R LB T O G I & b B 3% 17l R
A. tH-F % 815 Bclaimed health benefits of fruit and vegelable juices ¥ the industry very profitable
EAPAR, ARREFHGRE, LUK, IAX-—MRKEMNET27TR, 20165, 2RRETFHMES
154012 %7, X—RFHitTHEEK, @ "FFAEX-V" HORLNETNIRAY: SFERACDBRA—
MEXAURFAE—RI LM THEER A ETRMY A RF R RiHEG — SRR HEe
WA M, RETESEEAENBRE LS, 14 The claimed health benefits & #f B X Fruit juice also has
been linked to claims that it can help you both lose weight and stay healthy & % £ %5, fruit and vegetable juices
RTEREE—998HEETN, have rendered the industry very profitable#f [ B 3 # #7has made it highly
profitable, # %% HA,

40, [EFEZ) Ny 70000 R R IR AN G R b, RV i T WA K AT
H. i # F %18 & Eincrease the benefits. fruit juice. our health#choose ripe fruit to make juice &
SLEHR., HRRE—HRE, M A FHHHERREA - TRNHEF, —BdER, ANTHUA
HARKFAROARKET, URFATHRSHERNE, AT SRAMNRESEY, BT EMR
% E G848, 39 To increase the benefits of fruit juice to our health#f 2 B < 4 #40ne way we can improve the
effects of fruit juice on our health, we’d better choose ripe fruit to make juice 5 i 5 # #making sure we select
ripe fruithl X, A E HH,

41. AT K REET AR O 15 % o LA REAEE S o TERR . 0 0 0 Sl O A 1 PR
(E=#itT| D. M T X 8 {1 % Diets containing large amounts of fibre. reduce the risk. heart disease. diabetes
foother health hazards € L ¥#|DR. DRE—ARE, FHARRSFEECHS, $A, FhEFERRE
R HFAELK, BT 54498 TE L%, ¥4 Diets containing large amounts of fibreit i B 3 4 # Diets
high in fibre, reduce the risk of heart discase, diabetes and other health hazards & #f /& 3 # & have been linked to
a lower risk of developing heart disease, stroke, high blood pressure and diabetes® 8%, 8% % 4D,

4. HUE -ROFIEIRSC, ORI PP, W7 AR Ay
F. ® # F % %1 5a research paper, drinking fruit juice. beneficial®consumed in reasonable
amounts T L E|FR. FRF _ZNHRE, aREAERFHAANTHEEF, RAEMAKR, EERRT, £RH
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43

45.

—Rasdty, EXEABUER: SXREN 1S0EARTRGEN, B XBHA®R: ¢ARRARY
EXFAFHBEBOAEAHAT, KBS T —Lhtvasd, BETEXRNLHNEHERE, I
# According to a research paper#f 5 /£ 3 # & The paper concluded, fruit juice ® T & i % &, beneficial #f i
B 3 # #yhave some small benefits; consumed in reasonable amounts & # & 3 # when they don't lead to over-
consumption of calories iy fit 75 2.4, W& ¥ AF.

~PEERRR, BHRE Ok R R A0 R IRk gy

E=WiT| ), @8 T X 615 % One expert claims . juicing. wastes a lot of nutrients ®contained in fruits € L ¥J
B. JRE_4#H, "ARNXEHS, pERAP, 2HRSEADE, TALHI)ENAH LM
B, " E¥HBEEE - REXME. ET 52 4EF L, H#0ne expert claimsf & f X #F #says Heather
Ferris, a professor of medicine, juicing 5 & X ¥ & when you juice them (fruits) B 3, wastes2f B & 35U # #are
excluded, a lot of nutrients contained in fruits 3¢ [ /& 3 # #a lot of nutrients contained in the parts of the fruits,

wEEN],

; A SO NG 0 S ) A E M AL, Rt e ] AR

B. # 8 T %% 15 5 takes some time, fruit's cells, be digested, fructose #be absorbed & I ¥/ B .
BERE—-THE, RINNHLEEBTE-LoiFRoMXLEl, AERRASHNAR . "X2G
B" AN —9PRAN “KERNEKE" , KMTF5F4R X, I ¥t takes some timert i B L F 4
It takes... a while, fruit's cells B T # & — 4 & 6 K 5 €3, to be digested # i Jf 3 F #your digestive
system... to break... down, for fructose to be absorbed & /& 5 ¥ £ for fructose to enter the bloodstream & X, #
EEHB.

VFREFRECER W, WA 22k AR AN B 12 ST Al e P AN Bk

EEWH| G. & 8T X115 £A lot of research, drinking fruit juice#reduce our daily consumption of other
foods € L BIGE . GRRE—A#E, ABRNAREERY, RRATSRI L2 XX HHBAR.
EF534 8 FEXL#E, HPAlotof research has demonstrated that 2f 5 & 3 # & Numerous studies have
shown that, drinking fruit juice does not reduce our daily consumption of other foods 5 [ 3 &5 drinking fruit
juice doesn't make us consume any less of other foods throughout the day® X, # %% 4G,

Section (1@
Passage One

O -mu-

# 34 % 8 gewgandhinagar.com M 35 & — B # % “Behaviour and clothing choices, practices and effect

and clothing on the individual” 69 X, XFHH, HEHRERY, RENREEA2VBANTA, W
BEFHEFR, PENEEERARLUAALEFENRY. EAMBEAHTEARALHLOE,
thRRENF B THE.

© - xcmiv -

MBS ELRATHAEF B, H L RO ACH BB . [46] |

RINWBLESRBELE - SALBITHAC, HE, RfPHRE @ AR L A R R i
-« extra adj. $iSMY)

BRI R, AE ORI SARNOTLRTALERIBIG | - conflicting adj. MEEM; F

(R M

ATV it it At K tak . “HARARBM AR, TARIRRANT | - edgen ¥ 1% 710

BRE" . KREBOIERIEMITRIERE, B4 XMEXTHNEMOH - a grain of —
FERY), PR AVFRA L. 147) R, ROMAEEEN interact v. 2, HH; ME
RAWGITR W4, WESBAZREHHR, FHRMNKTT AR R

MR QIR X -+ symbolic adj A7 RIEE X
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AT A LA A N, ALKREAEY, %, RIT®E

St R I LRI . 48] T T £ A O B9 ERIFHT A

C, WHEMNSEMRMGBE. X EREFRERRO KR EmRI]

BB BERAT Rk
149] ERFE S “RHRINBEF" KEE-REARRLN. F8HIEAH
RO He L F RE LE R AT LAE SO B TF R %5 . % 00 MU BRCKE 22 3R AT 1 AR

Wy, REL

LE LS S Wl IO S SR S &L AN
W AR H TR B HEE
AR -EHNEMEERMNEZNE R LRI, (50] HEEITMEH

Zh, FIERFAR - EE, FOTES, Af1%IERN SR AR
9%, WHERCE
[50] 55 —7iii, PRASERELRIRIEM U ALF, WIS, XERE

FE7E I o 0 55 (R A R0k —— DR R 3T 1A AT RETE— R A s — 1~ T

Hihaf e, RMBERE, EEEMFEEERMA-RH ZDH0OR?

G wxirm-

46. BERWRIEM AR TLAR R 21Em?
A) I THERMAER K.
B) i RATEEREARS] 1.

+ assign v. 6F; 4rAC
» tailored adj. ( &M ) SEHH.

BHN

* be associated withfil--Jk F

T R P S

* hormone 7. ¥, iR

* dominance n. ZACHL(Y, {E#
* negotiator 2. iR ¥ #F

- abstract adj. i %K

* boardroom n. 2%

+ socialize v. #17

* casual adj. (KIHM, E¥HEM

n [pl.] IR, %

* hang out /i

C) WA T EZ H LA A
D) KA A16 TR ftashrofeft .

E? KU T LB science suggest  the right dress A #2558 5 (0 )] I O — B /s — ).

ﬂ? BB —iE

BAERIRHERY, SiEME TSR LSRRI ILS, &

ﬁ A LS. P IYAdd 1o our advantageFIFE I F igive ourselves the extra edge/® T-[F] L EF ke, edgelFE#
e, BRT & 70" ME& X, WA R M. FOORERERES| ) SR, SuEmiBk

| DA AR FBOCIUR B S A A TSRS, A FUAB WS

47. A A PR A AN E R T E 2 WL S A 2R TE?
A) FE R - AR M.
B) FRAERARME LIRGE T — 1 A SR FIH A H R R
C) AR 270 0 5 9 b S B 1 A TR A9 4
D) AFERM ARG EARMRIEEE.

» WEIRC L HERR .

g* AU BT X8 iw]science say#laffect their interaction with others A % %€ & i 57 8 —BH — 4.

#6 BB NG, PR, RNOFRSEmRBRIINTTY.

fivsh, HESALENGK, BR

FRITBT T AR R RO R L, XU B A SIE RO F K H S ARZTE, #OATIDIE
i, I M symbolically R LI isymbolic. Ml = HEIER CHER R, M.

48. RANM BRI W2 (1 0¥
A) il e B R AT 0 287 7 .
B) Ml WA A C AR

C) il i RERFA P AS A A
D) i if o T Al 134 RAUEYEST B A ik .

E? HRRE TG iWevaluation of ourselves 7] H 25 5 i ( BI%8 = BL = 4.

ﬁ-i BEBR AR, RIMLSREACHTFERMAC, BRENSEmBRIIFRE, SiEmBES.
| T impacting how we feelX K [fUC 4 #the way they make us feel, it =M 7ERUCPIFARR K,

| EER.

49 WA RBEBKIES RN FE" i %2
A) EATTRIE R 38 5 B &
B) BTl LA BI A EH T A il % .

34 mi20256 =

C) ENMHER 32 5 P EFp i B X T
D) EfTATLAEAfI8A Fr Rl 35 89 E#0 35,



% + A T tailored jacketsHl'dressed for success’ A AR AE RSB —. .

“‘1’ BB —idEd, Ekas “IiohEFd” KEE-ERAEAMN, REEN _NEVFER, 5§
* ESH RO R L FRELE TR T T DA E 8.0 8 Tl % . AGEWIDER . 250 P fYthe right mentality for doing
- business 13X 1 #the right frame of mind to conduct business/il T[] X # . FICRMAYLIEHCE (A
CfE) . WTERIERE, MGETIBATHERR . SETAMGETICERUCRIFAR R, daTHER.

50, I fE A b AL 2 ?
A) TR
B) % —$EMFF .

C) FHKMH.

B BHEH AR, BMROEEIEN, FIERHAR-MFEE, SORTBTHR: BBk
B, WRRREREERIVEBE Aty . WREIE S, F 88 THE ST HcmAE, dilbilm, &
CH IR L EMAREBIDIE USRI AR, BIaTHEER, MOETCIES .

Passage Two

O -mu.

A X % & B greatestperformance.org M 3 £ — & # % “Are Opera And Classical Music Still Important
Today?" By X, XEiflH, RELFAERERBRHAANS, BRATERANSAFRAME, K
KEGRARFREFELYPHER, HENTHAENKLREN, XEBHFRFLRARETR

BRE, ARMARFERKR.

© - 2wz -
BEEWATE R . BRI T RA2OE, BEAY R RIT

BhiR A ARAURLEF. AL AT RAPRRE, BB SRR AP SHA
HRMERBEHX, YR, RANA2BRSXNTIERRRER
UTELARATEGR , IS1) A S TARE R, BEAHRERES

DR FE S ) .

[52] it HLTF S A5 24 M S s LR B A e B bR SR, HATH
B 2 AT S R IR EE T S5 0 b — SRR BB I,
A e . EMEM, A% 3% SEE M A TTREREHIE R Y —1

trak, BEAERPES, FURKE T 280 SRR # 2 A an bR 0 2

53] % T kB0 0 5 55 OB AR — A A9 TR IR AR
KW, ARG RMNEE, KRREUFTRNEARECE ., MHF
IR AR ERA R FE L, ARKEASHERRILMHE

FIFUEAYEFFOREN. — ettt bR CHART TR, B R R0 .

I54) 5 005 5 b T LA R, JLF RO Ht R
MAMEFRR [, B, SRR RIERR RO RE
AR T o AR R T 0tk At B

BUFEAY . Rl TR IRAE B SRR A A AU
155] & o R FucRlE R MACH R dkal . HBBIENM S5

SR E KR, EXRM, RATTUMFENERRLI LS

- @ Ak R

- jazzn. B

- fade away Z#7 i %

« granted adv. ( KRB EREL, RS

FfEn &L ) A, 898

* indicator n. $5&i; AR

+ alive adj. FiiG IY; WEHH

* harmony n. 174 ; FIiE

* subtle adj. AR EERM, MH

* orchestra n. 5% 5k BA

* relevance 7. B ; HIXH

* invention n. %M

* the least bit £4E, —fis8

« hit n. WAT—OF B REFTCH ; FRAZX

HMEA (X3 )

* composition n. fEdh; 6

* solely adv. ME—; {{X

* motion picture Hi 5%

* mainstream adj. EfHY n. Eiff

SECE RIS . * foundation n. HE&f
O mxitm .-
ST, 2 ol 5 19 25 4 I SR e i o 0 5 SR R ?

A) EfRRA R, C) EALMR AR IEF.

B) EfIE&ikfi T F&F K- D) ENAESHAEREREEMX.
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> SRAR G 5 OB A — S IO L R T K tiloday's world, IS EEMAN B,

* B-BR—mEh, BERTER. B LR T RNGE, ORI S RER T RGIR 2 AR i) HRETF
EICH FOCRAARSF, SRR ; ABRG—aiH, HREFASERS KT FRIN LB E#0
fidh, B —RFRAEQEN, WRIAGE T RESDRTTMIE S, FFLGETAFGIR L, HifmPa
make their presence felt?f B UL alive, HETB S HOCRAATF, IHER. FOFRAT 82 #E il i
TR S FERICHE, SGETDR AT HEER
52. KT FEIEMY BRI, RIDaTEA FWEIE 47

A) V2 B SR 3 4F 0T R AR L

B) EN LIS (N B SRS R — MRt

C) SHMFRMEL, ELIEM RS T 200 KAk,

D) BERET 5—EHRERAERATE.
Ef FR4ERE %8 iFthe popular music currently produced P14 % 8 i {7 9% B 47,

n«%_&% AR, HMERENSHSP A EEENR EERER, BEENFZRTEREMEM
T Sy R — e RS 40 . A RIER . BIRfT S REE 75 —ed G R
j £, FIEURATE R I R R bR, MOETIDIER, [FIRTHEERIETB. MDY felementstit 7 3L
% #fIbeats, harmonies, and melodies, similar/d T/RiE T I, masterpieces I #best works/® T [7] S &4k .
| ARBRTASER, AEAERENEH A TREMRAER O — MR, BOYERRMES, FURH T ZewSRH
| LR AR, EUICRAX— TR RA TR, iR, RNAG PRI, MR,

53, PE& R i 2 08 2048 i B 8 ¥y R W) ?
A) R T 58 el FH % AR DRACR . C) A T iIRFAIRE S o S 3 SR AT 4.
B) b T R B 0 i X D) b T WEW R o (P 5% SR BA Y B .

E" FRHE T X #1the invention of the rock opm—f’lq-gifﬁ{ﬁﬂm - By 4],

E? BB, XTREIA R R ER A — T E 0 T R RRBIA R, MUETCIER . J
D= RIS AR E R IR PR R A R R By, SRR

54, HAE 2 e R U e £ B R0 4 5L 35 R 7
A) BT R AR RR D C) ENTTIZ R 25 s B B i A0
B) BN R AR 5 R D) EfTRH AR A SRR ]%h‘ﬂﬁ#&ﬁ ;

RE Sl

E" WAL T Xt Iﬁhackgmund music in modern movies ] ¥ B 5 E (LRI PUE R —

Mo MUUBRTPI RS, NRTREGE BT LSRR, LT RAARERERARANNGSRERT, B
T, ME RS ERER R E RE R ERAR LA T, BRAAEE, SOVER, HEmdhy
the most expressive type & X [ SCH (1) few types... more expressivef[a] LFEA [ S8 R BAE 1 BE iy
FORAE AR BT R R 0O, ARFZ MR EGHOVGD, SHBRC; A, DR K
$25%., "IHERR .
55. RFBUCHR, RINATEL © B A2

A) BT SR R AR E 28Rl , EXRIER.

B) TEXT Y A4t S J i, 0 AR YR SR TR

C) E1ET R E -3 P i ST UG AR A oy 88 SR AR

D) EAFRIUA ML, EAE TRy il AT AETCRA 5 & S SR R HIIC L
E" R AT 548 Wour modern music Al 15 (7 Bl G—BE—4),

gé mefa—BE AR, W RMBR R R R AR, BORTTATES, 5O AR 0 R AR
| SERRIUM L PSRRI, AU SRR R F s, SUFBRD: B, CAICH
L OREER, PIHERR.
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Part IV é) Translationj

© - wiiei: -

K 11 vigorously 8 (% abundant A NEHHY intimidating
PKEGE M ice and snow resources B2 FLip 7 #5651 highly distinctive VYT /\J7#Y from all directions
I leverage: take advantage of FEff Ak folk culture 1 i H: 38. tourist destination
© sviwx.

In recent years, Northeast China has been vigorously developing its ice and snow resources. For instance, Harbin has

created the highly distinctive “lce and Snow World” by leveraging its abundant ice and snow resources, allowing visitors to
appreciate the beauty of ice and snow while experiencing the region’s unique folk culture. What was once an intimidating
frozen landscape is now attracting tourists from all directions, becoming a highly popular tourist destination. The ice and
snow tourism industry is making an increasingly significant contribution to local economic development.

© - iwsirini -

W) "R BHENIn recent years; “FEAIMIX” BHiEHNortheast China; “IEEKNIFE" #if
Hhas been vigorously developing.

W AEK, TR, EREE CRRERAREESKEREITE TSRO (KT

KR ", BHiF X Harbin has created the highly distinctive “Ice and Snow World™ by leveraging its abundant
ice and snow resources; “il-WEALEAK B VKT 2 3 A9 ) 0l BE 1R IR 2 AR O R G SCAL” IEANFERIAHEN
%, #onate, HB EEMENDFOER ARE" . ERRIRES R, FUEMGE, B
allowing visitors to appreciate the beauty of ice and snow while experiencing the region’s unique folk culture, EE

e BRI GRW e ML B PR AT AN INES” | W whilei®ik; WEE BT 8
i# M For example¥For instance.

VSN ERAR CESARBMKKE R ERS I HNE AL OEE" , P "HEARRKNKXE

Hi" ] #8i¥ K The once-feared frozen wilderness . The formerly daunting ice-and-snow landscapes{What was
once an intimidating frozen landscape, “I1EW 5| % PUiEi A\ Jy 5% " 8% Fis now attracting tourists from all
directions; “HUATRZUGE A AREEEM " FRAh LA, RIERETES, 8RN B /A B ibecoming a
highly popular tourist destination, “HRUFHEML" 3£ ] 8HiF K tourist attraction.

Wruf: “PKEhki#EL" $Hi% A The ice and snow tourism industry; WHHE “IF 224 48 B 2 JR A8l R i K

(i) 5T#R" BHF Xis making an increasingly significant contribution to local economic development.
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